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All about skin (or just skin) is a skincare multi-brand store with the 80% of products f:onfciun known skin 3 out ?f 4 consumers are not 90% of products are ni)T logically
mission to mitigate consumer confusion and misinformation in the sensitisers. confident in their skincare formulated.

skincare industry.

purchases.**

The store questions traditional marketing-driven products, and it
instead promotes medical literature and result-driven
formulations.

Putting transparency and community at the forefront, All about
Skin offers a dermatologists’ curation of products accompanied
by experiences, personadlised skincare routines and consultations.
Additional brand engagement is possible by attending workshops
and talks.

Designed for everyone, but especiadlly for the ever-expanding
no-nonsense skincare community, it has the potential to become

an international skincare authority, by being the first no-nonsense 6 E
multi-brand store. '

Learning theories in
educational environments &
behavioural psycho|ogy in Antimicrobial materials
retail stores.

Cosmetic dermatology

Interior design & graphics Material R&D

Lancashire Court

The chosen location for the project is 123-124 New Bond Street,
London. The city is recognised internationally for its beautifully
designed flagships including many innovative, intferactive and
socidlly engaging concept stores. The popular retail street
experiences large amounts of footfall as people seek these
unique shopping experiences. Locating the store in London would
ensure maximum market exposure and accessibility from both the
city as well as infernational tourists.
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Animportant facet of the project is the organisation of events with
skincare experts. Many popular dermatologists as well as leading
skincare experts and digital influencers either work in London or
frequent it for events that take place in the city. The location
would therefore also facilitate the booking of these individuals.

123-124, New Bond Street, London.




Drawing inspiration from its name, the store's concept is
skin biology, and primarily the structure of the epidermis.

On the outermost layer, our skin cells are the roughest and
oldest, whereas the innermost ones are the youngest.
Similarly, the space vertically transitions from primarily
smooth and light materials and digital experiences in the
basement, to darker, rougher surfaces and analogue
experiences on the first floor.

Due to the imposed social distancing rules, another
parameter was infroduced to the concept to ensure
long-term viability- that of an environment as hygienic as
possible.
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The steps taken after the imposition of the social distancing
measures, to ensure the store is as hygienic and conducive to
health as possible.

1. Reinforcing HVAC systems and increasing natural air
circulation.

E. Introducing more antimicrobial materials where possible,
such as copper, which has extraordinary antibacterial and
antiviral properties, and it is even considered to create a halo
effect, killing microbes even half a metre away.
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-—i. Where possible, having in-store educational experiences
happen without physical interaction. The use of iBeacons in
the space and the mobile skin app allow for people to take
quizzes and participate in the experience zones without
having to touch anything other than their phone. The app
also allows for talks and workshops to take place virtually.

"4. Providing hand sanifisers and sterilisation options for
aspects that require tactility (such as the SPF application
experience), and hand sanitisers on every level.
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FIEST FLOOR

Pickup point
Social area
Hydration bar
Sink classroom
wW/C

Ground Floor Main Retail Area

JJUR JOURKEY S

GREOUHD FLOOR

Target skincare area

Wise skin audio experience
Active ingredients experience
Brochure activation wall

EASEMEMT
Core skincare area
Personalised
recommendation quiz
SPF experience
Secrets of industry
Moisturiser experience

(Less is) Core Skincare: Basement
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1_ Download the skin app for an enhanced shopping & learning 2 Start your journey by visiting the core skincare zone at the 3 After you take a quiz, you get a personalised card of product and
experience. basement. The ticker strips help with navigation. experience recommendations.
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"q. You can either purchase the products recommended there, or 5 Each product comes with a corresponding brochure and a sticker E Using iBeacon technology, the app sends notifications whenever

explore the space and find them yourself. that you attach to the card if you wish to purchase it. you enter a different zone, enhancing the learning experiences.

. When you are done, you are prompted to speak to a member of E When the products are packaged, a member of staff will bring E A thank you note pops up after you leave the store. Don't forget

staff. You can either pick your order up from the first floor them to you. to come back for All about Skin's afternoon activities!
hydration bar area, or choose home delivery.
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Elevation of jesmonite element within the store.

The concept model's aim was to illustrate the
proprietary form created for the product displays
(using Jesmonite) and how the concept is manifested
within the space, but on a more abstract level. The
form was made using textured balloons as moulds and
pouring Jesmonite in them. This later on inspired the
design of various plinths and panels within the store.

Testursl Representation
C of First Floor Cading
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The material boards have been separated into three (one per floor), illustrating
the vertical expression of the design concept (transitioning from sleek and light
surfaces to darker and more textured ones). Copper was used for ifs
antimicrobial properties and appearance. Synthetic stone and acrylic were

implemented as they are easily wipeable.




Curved shelving for
product displays. To
be attached to the
wall where the
copper panek meet.

Curved staircase.
The copper cladding
is inherently
antimicrobial, even
creating areported
“halo effect” around
it.

“Levels of occlusion”
wall, explaining the
different types of
moisturisers. At the end
customers can check
their skin hydrafion
percentage.
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SPF zone

Caosual dermatologist
consultation zone. When
dermaltaclogists are around
people can discuss their
skincare concerms, or just
take a seat during the rest
of the day.

Secondary
Storage
MEE
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Inspired by cell biclogy.
a caost proprietary form
is used within the
space os backlit
panels and product
displays.
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"White lies and other

secrefs” experience.
The monitors appear
while until paople look
at themn through the
polarised lenses,
uncovering skincare
myths.

Y 3 € After filling a
questionnaire,
\\ ™ customers get a
3 personalised
recommendation
card, and are asked

to explore the space
and find the products,

Moaisturiser Zone

Mofion activated “secrets”

Beacons and the skin app,

FIRE EXIT TO
A LANCASHIRE

Target:
Wise Skin

The position of the sink
ensures visibility of the
activity from other
customers, whilst
maintaining a sense of
privacy for the
participants.

Product displays for
smaller categories
and temporary
highlighted lines.

audio experience. Lking

custorners can further
enhance their shopping
and leaming experience.
‘Wiring hidden behind
curved wall.
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The sink classroom is a

art of the educational
Secondary R

Additional activilies within the
secondary storage Storage store. Accommodaling
for prodiucts. MEE up fo 5 customers,

Each product comes with a
comasponding brochure with
background information and
instructions, By scanning it
wsing the app and by placing
it in the wall scanners,
customers get to find cut even
mere about their products.

Brochure

Activation

Target: wall
Breakout Prone Skin

“Four lines of defence for
breakouts”, displaying
products baosed on
strength. The fourth step is
a brochure for the
dermatology
consultations,

The staircase has a
1100mm tall
copper clad
balustrade and a
curved white wall
for the projector on
the side.

Interactive active
ingredient experience.
Customers can
activate products by
placing themon a
scanner, A projector
then ilustrates relevant
information on the
tabletop.
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Amphitheatre
made with powder
coated steel and
jesmonite panels.

Entrance with matting
and a stand for hand
sanitiser and moisturiser
touch-free dispensers.

Sculptural forms in
void displaying
tagged Instagram
posts and future
events/ messages.

ENTRANCE

focused on specific
skincare concerns.

Breakout Space
BOH

Packing
Area

Classroom

Hydration

The hydrafion bar
offers infused water,
juices and smoothies,
as well as snacks.

The area can be used
for launch events,
lectures, talks and as a
seating space for the
hydration bar.

Sculptural forms in
veoid displaying
tagged Instagram
posks and future
events/ messages.






