Concept.

PROPOSAL

An Interior Design Concept Proposal exploring an innovative research-
based methodology for Intangible Heritage projects, with a primary focus
on collaborative thinking and immersion in community spaces.

KEY MESSAGE :
That anybody can create relevant and appropriate

PROJECT OBJECTIVES :
To create a replicable intangible heritage framework,

heritage design concepts that positively serves the

providing an easy to follow guide that will produce

unique and historically relevant design outcomes. community when appropriate research methodologies P ROJ ECT
are followed.

DELIVERABLES AND FORMAT :
TARGET AUDIENCE - A complete design framework
Professionals and designers that are involved in -

heritage projects. An example of application to a heritage site design

proposal.

Guardians and private owners of Heritage assets.

In-Tangible draws inspiration from the

_— fundamental values that have influenced

LOCATION __ . the people of Walsall, aiming to craft

ON pai 3 a thoughtful, community-centered

' ' S — ' design proposal situated at the Grade

'1* Listed building *“The Guildhall.”

Through thorough research, a cohesive 1
market plan emerged, blending users
and market vendors with family games
and entertainment that reconnects
individuals with their surroundings and
their fellow neighbour. By integrating
local materials, design elements, and site
characteristics to establish a warm and
inviting ambiance thatrevives cultural
identity and instils locals with a sense
of pride in their heritage and roots.

The process Dbegan with intensive
research into local histories and
active engagement with community
spaces, facilitating meaningful
conversations with future users and
collaboration with professionals
from various disciplines. This
approach balanced the needs of users,
historical relevance, industry trends,
community impact, and future viability
to create innovative and bespoke
interior interventions that give users a

Hero Image: Hand drawn watercolour perspective of Courtyard Design multisensorial, evocative ex perience

A community-focused space that restores the lost connection between the site and the neighboring public house. This area promotes playfulness that breaks barriers and lgnites
and unity by offering free family activities that educate visitors about local historic games, featuring a custom-designed play area specifically communit y engagement an d su pport.
targeting the Black Country game, Ackee 1-2-3.




The Framework.

COMMUNITY IMMERSION 2. 1

Get out into the community,
g0 to community spaces and
speak to the people of the

N

IDENTIFY MOTIF'S 1.6 <<—(

Recognise historical design
motif's that can be utilised 4
to bring cohesion to

the modern design /4

interventions. I
CONSULT

EXPERTS 1.5 <<_‘

Having meetlngs
with experts and I
officials such as local
conservation officers
to address concerns
and what needs to be
protected.

- N,

SR 1. WHERE?

\ []
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1.1 DESKTOP SEARCH
Gather base knowledge
on the history of the
town and site. Provides
context for further areas
of interest.

SITE ANALYSIS 1.4
Visit site, produce
existing plans and

sections, and analyse Y 4

opportunities. v V
VvV
ARCHIVAL RESEARCH 1.3 1.2 WALK AROUND TOWN
Armed with information and Take a walk around and
an idea what is relevant, really look for the signs of

2.2 ARCHIVAL RESEARCH
Source archival information that may offer insight into the people,
community and spirit of the town, this will identify cultural identity
factors.

\&>2 3 CONDUCT INTERVIEWS

&, Once appropriate themes have started to emerge
from research, locate and contact relevant
N industry experts that can provide further

' insight.

> 2.4 Collaborative Thinking
Exchange and integrate ideas
with people across all fields
\ and backgrounds, building
relatlonshlps to provide
better outcomes.

’ " 3.WHEN? >> P
\\% 3.1 WHEN DID

IT GET LOST?
‘ Conversations with
locals should reveal
‘ what has been
lost for the towns
cultural heritage.
Their shared
J opinions should

inform further
design decisions.

I >3.2 INITIAL
IDEAS

At this point,

N

ave you ever felt that childlike wonder at
H the world around you? Surrounded by

echoes of a past indecipherable through
juvenile eyes: a monument to a soldier, a nurse
whose name is as familiar as one’s own, a hand
cradling a metal saddle protruding from the
ground as if held by a giant frozen in time. Only
their aura of significance guides as the streets,
more well-trodden than realized, are traversed.

nurtures us as we grow is almost innate.

Sleepy little British towns, left behind and
forgotten as neighboring cities rise ominously
to engulf them in their shadows, exemplify this.
Walsall Town serves as a prime example, a town
seen deteriorating over the years. With over
200 years of perosnnal family history rooted
here, questions arose about the disappearance

The instinctto unravel the environment that

WHERE?

The Guildhall - Walsall, West Midlands

CcO PT
V L

of the town’s pride and the souring of public
opinion. Seeking answers, the goal became
clear:tobring pride through heritage education,
collaboration, community involvement, and
economic improvement. The chosen site for
this endeavor is the Grade II* Listed building
at the heart of the community, The Guildhall.

Walsall's Conserva
[

more thorough research of
archives should be completed.

cultural identity and historical
evidence that survived .

, potential site
functions should

THE GUILDHALL

WALSALL

Specifically looking for

: : ’ emerge from
documents relating to the site.

research and
’ collaborative efforts,
' enabling the designer
to identify areas of

' further study.
3.3 PRECEDENT
STUDY ANALYSIS
Identifying similar projects
I across the wider fields of
I design that showcase similar
funtions and community
outputs desired by all
stakeholders.

® << 4. HOW? ]
A 4.1 IDENTIFY DRIVERS
@

ollate all the discoveries in the
research phases to identify design drivers
V4 that can push the design development
forward.

/ >4.2 CONCEPT EXPLORATION
Use industry appropriate to explore ideas
related to prior research results.
E.g; Model Making, Sketching, Digital Visuals.

Conultee’s

_ The Guildhallis an incredibly complex site, with many extensions and
~.adaptations since it's most recent reconstruction
1856. Therefore expert consultation was sought

from Archivists, the towns Conservation
(who provided a guided informational
tour) and Lecturer in Master's for
Conservation of the Historic
Environment

Office r’_;?

Y4

4.3 ZONAL PLANNING

_Key Points

) Guildhall Grade II*

May have existed since 1200’s
Example of early governance
Has been rebuilt many times
Has served multiple functions
Once connected to Dragon Inn

Dragon Inn had 40 yard bowling Alley

Magistrates court held from 1621

Assembly rooms for celebrations

old pencress 55 qg.n&
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—> 6.1 JUSTIFICATION

Compare historical site functions with related concept

proposal.

>5.1 FINALISE DESIGN

’f

-
~ ATy~

5.2 TECHNICAL DRAWINGS

Where custom furniture or installations are proposed,
produce industry appropriate technical specifications.

communications.

U Ts S IS S ENIE s’ functions to find overlap. Provides heritage aauthenticity
well considered design concept that / to desien
can be presented to clients and justified 5 HA ‘ @ A R DEVEgL-OPMENT
confidently. \’\’ I 2 > 5
\ - i > Multiple iterations of design development, constantly considering

all design drivers in tandem to produce a well considered design

Use industry appropriate techniques to produce final design documentation and

E.g. Plans, Sections, Elevations, Atmospheric visuals.




- Visiting Community Spaces -
~ Community Cafe - Walsall

T
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Geoff Henderson of Urban Hax
is an outstanding example of
the thriving creative industries
and desire to craft that still flows
through the veins of Walsall
residents. Henderson shares a
deep passion for the reclamation
of cultural heritage identity, and
as a stake-holder in the active
Guildhall development, provided
invaluable knowledge sharing.
Henderson generoursly offered
this designer the opportunity
to support the live project
development and influenced the
creative industry inclusion in this
project proposal.

Listening to community ideas,
values and needs was
imperative to the developmen
of the project. The designer
took every opportunity to
engage with members
of the public to gather
perspectives and insight
broader than a lone
effort could offer.

o e
Saddlery is a long honoured
industry, taking its primary seat
in the town for generations.
Consulting on this; the traditional
Saddler Shawn Selvey - born and
living in Walsall - provided great
insight into the intricate process
of the craft, leading to correlations
and inspiration for design ideas.
Fascinated by some correlations
between saddle-making and
interior design considerations;
connectivity became a leading
influence on the design
development. Focusing on meeting
multiple user needs, alike that
between a horse and rider.

THE FORGOTTEN SENSE

Emotion (or intuition)
plays animportantrolein
shopping behaviour. “It is
important for retailers to
create atmospherics that
impact the thoughts and
feelings of consumers”
(RayburnandVoss, 2013).

A holistic approach to the

design of a retail space is
imperitive, as the users
will experience the space
in its entirety, and this
is why a strong design
narrative can make the
difference between a
space, and a place to be.

Gone are the days where
some shelves with clearly

displayed
products

was enough to

make sales. Especially
among young adults
and the next generation
of shoppers, who have
become so  deeply
accustomed to  the
accessibility and ease
afforded by the online
shopping boom. That is
why the impetus of the
designer is to offer users
all of the benefits that
online shopping allows,
and take it a step further
with interpersonal
and multisensorial
experiences.

Doncaster Wool Market holds many
similarities to the intentions for The

Guildhall; the building dates back to 1868

but has been there much longer. It was

established as a major trading route from

its connection to a major Roman road,
and aimed to create an entertainment
and community focused indoor market

VEeNnue.

THE

MARKET

Informed by the sites history in commerce oversight

Conultee’s

Course director, lead lecturer and actively working
professional in Architecture and Design guided through-
out. One of the lecturers designs was a Service Station
Farmers Market that was related to this project’s concept.

MORE OF AN
EVENT. YOU
CAN GO THERE
DURING THE
DAY OR IN THE
EVENING TO
MEET, EAT AND
SOCIALISE, AS

oficonsumers
‘Eﬂ}ﬁ]]

businesses
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tojlocal™ i
economy

WELL AS SHOP 7%



- PARALELL SECTION - - PERSPECTIVE SECTION -
Photoshop Rendered Visual Photoshop Rendered Visual

HOW?

Design Development
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- SKETCH OF STAGE AREA -

Based off concept model

DATA D R |VE N Educate on Local

DESIGN DRIVERS ¢

Create
an
Atmosphere

S Promote i
\l// Bring
v/ Cultural Cohesion
¥ Identity Through Design

- CIRCULARION PLAN -
(Not to Scale)

Bring
Communities

Indoor
Curated Market

- INTERIOR SECTION -

Utilise (Not to Scale)

Market
Trends

Support Local
Economy
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Bringing
it
TOGETHER.

@ o [ | ~—— -— .
" Use Relevant and Appropriat§ ' \— ®
@ . Materials s 4 I - I’
@ \"
%l
Re-Establish Connection with Black Country

Arms
/<< Inclusion of Entertainment
N\
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