Promoté co -working with spaces for group
and individual working.

Integrate sustainable materials, technologies
and strategies where possible.

Provide easy to navigate user oriented
spaces and a seamless spatial flow

Offer a range of environments including
areas that allow for user modification.
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freelancers and emerging talents.
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I can rent a laptop
or a camera for a
day with ease
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I get so pekish when )
I work I can't stay in one
place when I work

The Creative Paths is a future focused co-working space designed to cater towards independent,
freelance, and emerging creatives. The space features dedicated spaces for fashion, crafting, sound,
and leisure, influencing an environment that allows different creative sectors to unify in one space
while having additional breakout spaces. This design is influenced by the idea of pathways, with a
layout that guides visitors throughout the space with ease. The design includes spaces for renters
to showcase and sell their work, alongside features such as a restaurant/bar, event spaces, and
shared public areas.

By offering publicaccess to parts of the building itallows creatives to gain visibility, build connections,

and engage with a broader audience, while also inspiring visitors to discover their creative side by
renting equipment available for hire. Overall, this is a space that is full of creativity, collaboration
and inovation with an interior that reflects these same attributes, all through the use of sustainable
materials and design approaches.
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The second floor houses a sound space - podcast room, crafting zone, and
a photography space. The podcast room is located above the additional

sound spaces on ground and first floor in Block D.

.......... @ 1ST FLOOR

All of first floor is restricted to members and features the fashion,
sound - music pods, meeting rooms , and management space. Rentable
workspaces are available in both the fashion and sound areas.
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The ground floor is strategically designed for easy public access, featuring
spaces that are open to all. This level houses the reception area, co-
working space, restaurant, sound - recording studio and the product
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FASHION LEISURE display area.

COLOUR WARM BRIGHT

The final scheme design centres around four key areas: Fashion, Crafting, Sound, and Leisure. All four areas are designed to provide users with functional
requirements and needs that support their creative pursuits. The spatial layout is strategically arranged to maximize the potential of this space, creating an effortless
flow that highlights natural pathways. Additionally, a space within this design that is intentionally created for flexibility and user customization is the event space.
The area is designed to be highly adaptable and accommodating for a range of different events. Another key feature of this scheme is a showcase room, where
users can display their work. Users’ work is displayed in a number og glass structures that provide interest and reinforce the fluid dynamic of the space. Overall, the
design scheme is organic, user-focused, and inviting.

THIRD FLOOR PLAN

® Sound ® Fashion ® (raft ® Lleisure
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FIRST FLOOR PLAN ® FASHION - RUNWAY

KEY:

The event space is located on the top floor and features a highly
2 Restrooms 3 2 Backstage

modular layout, making it ideal for hosting a variety of events
4 Storage rooms 33 Guest seating such as networking sessions, product launches, workshops, and
fashion runways. Situated within a creative workspace, it provides
opportunities for creatives to connect, collaborate, and grow their
18 sar 35 Runway carpet businesses, as well as being an additional space for leisure. The
exposed ceiling beams add distinctive architectural character, making
31 Event space 36 Glass light well the venue visually striking making it perfect for a space to host events. INSPIRATION POSTER RUNWAY ( VIEW B)

8 staff only 34 Rroom dividers
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® LEISURE - DISPLAY AREA

The display area is a dedicated room featuring spaces where desk
renters can exhibit their work. Conveniently located near the
restaurant, it offers easy access for the public, who are welcome to
view and purchase the displayed items. The exhibits are presented
inside tall glass, each incorporating a unique lighting element that
flows through them. Their arrangement follows creates an organic,
flowing layout that reflects and encourages movement and enhances
user experience.

MIRROR
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