
-The Rebirth of Ruihong Urban Village
Home Sweet Home

This is an urban village renovation project in Shanghai. Taking 'everyday life' as a perspective, the study 
focusing on the residents of spontaneous spatial construction phenomena in the city, such as the villagers of 
Ruihong Urban Village, and conducting field observations and research. The research is carried out in the 
field. At the same time, cases of spontaneous spatial construction are collected. The study will also collect 
examples of spontaneous spatial constructions, classify them and draw up feasible strategies.

The original building is mainly a residential space. The designer starts from the architectural function as well 
as the environmental atmosphere and problems. The space is shaped as a place to gather and communicate 
with the villagers to increase their sense of belonging to the community.
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China is experiencing an extremely rapid urbanization at present. In this process, as a residential space for non-locial population with 

distinctive Chinese characteristics, urban village has attracted wide attentions. 
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Local Population

I'm a driver, I'm from Jiangsu, I've lived here for over 20 years, 
my wife and children live here. I think it's a great place and the 
neighbourhood is very nice and I don't want to move.I have 
lived here for a long time and have got to know the people 
around me very well and feel very much at home here.

No, I want to do interviews. Shanghai is a very 
dangerous place, there are too many people who 
lie to me here and I don't want to come into 
contact with strangers.

I came to Shanghai with my husband and son to work and go to 
school. I only come back to my hometown for the New Year every 
year. My children and my husband are here with me, and my sister is 
also in Shanghai. So I don't feel homesick. Also, I am very busy with 
my work and have very little time to rest, so I don't think about these 
issues much!

Non-local people's sense of home

A relatively high proportion of the non-local population in urban villages has family relocation. The 

non-local population in urban villages shows obvious characteristics of younger generation.

A relatively high proportion of the non-local population in urban villages has family relocation. The 

non-local population in urban villages shows obvious characteristics of younger generation.

According to the survey, the education level of the non-local population in the urban villages is generally low. They can only 

engage in low-end industries after entering Shanghai, mainly in social services, commerce and manufacturing.

The non-local population is heavily male, predominantly young adults, and dominated by family migration.
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Shanghai is China's largest city, an 

economic centre and a c i t y wi th a 

tradition of emigration.It is also one 

of the main centres of inf low of non-

c i t izen populat ion in China. At the 

same time, Shanghai is an important 

node in the global production system.

Shanghai

As a un ique p roduc t  genera ted 

in the fast urbanizat ion process, 

urban villages appear to be isolated 

from the booming c it ies so c lose 

t o  t h e m w h e t h e r  i n  r e s o u r c e s , 

infrastructures or population.

The Urban Village 
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User Portrait

Middle-aged 

5-15 ㎡

50-30

60% 26%

Usergroup:

Living Space Per Person:

90% of middle -aged people are 
family-centred, and their sense of 
belonging is increasing every year 
because they have lived in urban 
villages for a long time. Because of 
the long hours of work, the use of 
public space is low.

Age:
Youth 30-18

5-10 ㎡

31% 3%

Usergroup:

Living Space Per Person:

Usage of Public Space: Usage of Public Space:

The Sense of Belonging The Sense of Belonging

Protection: Protection:

Communication: Communication:

Young people who are new to the 
urban v i l lage remain f resh and 
war y of the i r new env i ronment , 
l ead ing to  a  d im in i shed sense 
of belonging. There is also less 
h u m a n  i n t e r a c t i o n  w i t h  t h o s e 
around them.

Age:
Minors 0-18

5-10 ㎡

6% 2%

Non-local Population Non-local Population Non-local Population Non-local PopulationLocal Population Local Population Local Population

Usergroup:

Living Space Per Person:

Usage of Public Space:

The Sense of Belonging

Protection:

Communication:

Non- loca l Populat ion ch i ldren fee l 
suppressed and discriminated against, 
think that people in the city look down 
on them. Many children are reluctant to 
associate with others. 

Age:
50+

8% 70%

Usergroup:

Living Space Per Person:

Usage of Public Space:

The Sense of Belonging

Protection:

Communication:

10-15 ㎡

Age:
Older

The majority of the elderly are local 
people who spend the vast majority 
of their time in the Singing Village, 
where resting and socializing in the 
public space is their daily routine. 
There i s  a ve r y s t rong sense o f 
belonging to the village.

The desire and oppor tuni ty to 
communicate in Ruihong urban 
village.

T h e  a t m o s p h e r e  o f  b e i n g 
p r o t e c t e d  i n  R u i h o n g  u r b a n 
village.

The need to belong, also known 
a s  b e l o n g i n g n e s s ,  r e f e r s  t o 
a  h u m a n  e m o t i o n a l  n e e d  t o 
affiliate with and be accepted by 
members of a group.

Usage of Public Space:

The frequency of use of public 
spaces. For example pub l ic 
toilets.

The Sense of Belonging: Protection: Communication:
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Rhizome of l i fe emphasises local interconnectedness. There is a great 

diversity of links between points. The inhabitants are very closely linked to 

each other. There are no specific rules or structures. The seemingly chaotic 

composition is very stable.

Thus the “body without organs” (BWO) is constant ly in the process of 

formation, deformation and reformation. The BWO is itself rhizomatic, which 

loses a point/channel of desire (deterritorialisation) only to start off along a 

new path like a rhizome’s, spread (reterritorialisalion).

Gilles Deleuze & Felix Guattari
A Thousand Plat

Rhizome of life Redesign
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Interior Perspective
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