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Introduction

In this research paper, the theme of male
stereotypes will be explored. Seeking to
play a part in the diminishing of the ‘manly
man’ stereotype, this project will put the
male gender at the forefront. Raising
society's awareness and understanding of
the struggles that men face, bringing the
topic of men opening up and expressing
themselves to the table. Questioning why
the expectations and perceptions of a man
exist, throwing the outdated stereotypes
on the fire. The need to normalise men
opening up is stronger than ever with
suicide being the second highest cause of
death in men globally (Alexandra Pitman,
2012). Within recent decades, ‘Generation
Z' and the ‘millennials’ have helped create
a shift in the normal’, pushing boundaries
and breaking down these walls of
judgement (Smith, 2018). Not forgetting
key figures such as David Bowie and Elton
John, in years previous, a man had to act
and resemble ‘a man’. Hiding behind a fake
persona of keeping thoughts, emotions
and feelings to themselves, yet the new age
has been ladled with the term ‘generation
snowflake’ (Smith, 2018). Thus having
degrading connotations of a soft, fragile
and weak representation of modern day
society (Smith, 2018).

With an emphasis on the male gender,
this project does not brush off or intend
to downplay the problems that face all
genders, instead a personal passion for
the male stereotypes is at the focal point.
Moreover, through design, both existing
and conceptual, the aim is to create an all-
encompassing diminishing of stereotypes,
perceptions and expectations.

Leading the way with architecture and
design, this project will explore how the
creative industries can be utilised in a
way that forces humanity to question
their perceptions and deconstruct their
expectations of what was once considered
normal. A piece of design that acts as a
symbol for the diminishing of stereotypes,
just as one questions why there are these
preconceived expectations and perceptions
about gender. Deconstructing architecture,
creating a non-binary and spatially fluid
design, bringing together a ‘building’ and
its users to be as one. Just as the skin of
a person can act as an identity and make
human kind recognisable, one only has to
dig a little deeper for the uniqueness and
individuality to be uncovered. Echoing this
into architecture, a structure can be much
more than just external appearance.
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How can spatial
design act as

a proxy for

the debate of
masculinrty?



CHAPTER |

Changing the Dichotomy Between
Space and Gender

In this first section of the ‘Design Research Portfolio’, this literature review will explore
and aim to answer the question of how spatial design can act as a proxy for the debate of
masculinity. Although the deconstruction and change in language of architecture has been
an ongoing movement, the opportunity to link it to the bigger message of deconstructing
gender stereotypes has remained under explored. Spatial and gender fluidity can work
simultaneously together to create a non-binary space that celebrates the abstract and
unexpected. Through a number of academic sources and exemplary precedents, the
review will look at and give analysis where the creative industry is showing signs that
suggest the diminishing of the outdated perceptions and expectations society have. Using
the work of designers to support the researched academic literature, illustrating the views
of the critical theory academics with existing design works.
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CHAPTER 2

The man in the flowery skirt

Within “The New Male', Goldberg explores
an example of a film that portrayed males
as animal like individuals in an illustration
form of the male genital. Stereotypical
male behaviours “.... such as loud farting,
belching, snorting....” (Goldberg, 200 1) saw
the viewers doubled in two laughing. The
idea of this suggests that it's a social norm
not to stereotype subgroups excluding the
male. Implying that men somehow should
not have feelings or be offended by such
negativity, told to man up if emotion is
shown (Goldberg, 2001). Moreover, the
points raised expressed in the documentary
‘The MaskWe Live In"are similar (Newsom,
2015). The film depicts the struggles of
growing up and being male. ‘Don't be a
pussy’, objectifying women, suggesting they
are weak, symbolising a ‘soft man’ with
female genitalia.'Grow some balls', because
having ‘big balls' brings strength and courage.
‘What a fag', because a gay male is less of
a man compared to the straight man. ‘Be
a man’, suggesting there is a checklist that
forms a man (Newsom, 2015). These are
just some of the strenuous throw away
comments that face boys and men on the
daily. Often the struggles of a boy growing
up are not spoken about or almost not
cared about. Staying silent, something men
have become experts at, with lifetimes of
training and practice (Newsom, 2015).The
idea of a man showing emotion, opening up
or talking about feelings was once taboo.

In today’s society this is starting to become
normalised but there is a long way to go
(Newsom, 2015).

To be a man, it means constant obstruction
with downgrading stereotypes, hindering
men from expressing who they really
want to be. Considered queer if strayed
from the path of the perception of ‘normal’
(Goldberg, 2001). The stereotypes that
surround the male sex are often unspoken
about, not tackled or questioned. Goldberg
believes that in this era, a man should
be able to reject the social normal, be
unchained from the social constraints and
expectations and live how they want to live
(Goldberg, 2001). Reclaiming ones right to
freedom of choice. The author goes on
to compare men to a robotic form, with
connotations of a lifeless individual who has
little or no control over thoughts, emotions
or feelings. (Goldberg, 2001, page 142).
The three words, ‘be a man’ are difficult
to hean, with insulting and downgrading
connotations. Society force the idea
that young boys have to grow up be this
muscular, heroic, hardworking, ambitious
and tough individuals. Similarly, the term
‘man of the house' force these unnecessary
and damaging titles, expectations and
responsibilities onto men (Goldberg,
2001). An example of toxic masculinity in
todays society is ‘Love island’ (n.d., 2020).
The show that floods our televisions
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and media during the summer sees the
perceived ‘masculine men' pipped against
one another to win over the ‘slender
women'. The ‘adonis males’ are confident,
sporty and ‘attractive’. The portrayed male
and female figures give a false, unrealistic
and damaging image to the watching
younger generation. Resulting in our young
people to grow up with the pressures of
body image and behaviour (n.d., 2020)

In connection to this, a journal studying
what is known about the male gender
puts emphasis on the importance of men
opening up and talking about their mental
health (John McMahon, 2020). Reiterating
that the need to not only accept ‘femininity’
in men but instead encourage and celebrate
it, dispelling the stereotype that one must
be gay and/or ‘women like’ if they are in
touch with their emotions (John McMahon,
2020).The current journal realises that the
normalisation of men expressing emotion
is still not apparent and similarly to the
theme of this project, strives to achieve
this (John McMahon, 2020). Furthermore,
the journal goes on to explore the males
fear of femininity’, blocking out emotion
as coping method to evade the idea of
being categorised as being feminine (John
McMahon, 2020).

The central study in this article evaluates
the heterosexual and homosexual male. A
gay man is considered to be more in touch
with their emotions, threatening the idea
a straight male has of masculinity, creating
this fear between the two. Leading to ‘the
rejection of homosexuality’ traits in the
straight male, pushing aside their emotions
because of the risk of being labelled as
gay or feminine (John McMahon, 2020).
Similarly, in the book titled ‘Masculinities’,
Connell  explores  ‘true  masculinities’
(Connell, 2005). The masculine male traits
are believed to be born at birth along with
the individual, naturally rooted in the male
body form, something that occurs in ‘real
men’ (Connell, 2005). Giving the example
that the male anatomy leads them to be
this unpredictable, impulsive and aggressive
person, incapable of affection and care,
restricting them from these ‘feminine’
traits unless ‘unnaturally’ gay (Connell,
2005).Why should there be this unnatural
distinct perceived ‘difference’ between
heterosexual and homosexual males.
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Why stop there, normalise men expressing themselves anyway they like, celebrate
uniqueness, and break down the walls of judgement.Why should society expect a man to
appear in such a way, labelling a male as queer if not meeting these outdated standards.
Designer Harris Reed is a prime example of where the male sex are going against these
perceived norms and setting the path for other men to follow (Reed, n.d.). Reed identifies
as non-binary, designing outfits for big names like Harry Styles, designed to be a talking
point.The clothing on a man’s back has more than the fundamental purpose of just keeping
warm, Reed understands it is someone’s identity. Embracing the looks one receives when
wearing something out of the ‘ordinary’, to break down the “preconceived fault-lines”
(Reed, n.d.), such as gender and sexuality. Reed strives for the world to be an open
and accepting place, striving for a “vision of gender fluidity and inclusivity!" (Reed, n.d.).
Similarly, big name fashion brand ‘Gucci’ have launched a new clothing range titled ‘Gucci
Mx' (White, 2020). The designs are specially catered to a gender-fluid, non-binary and all-
inclusive clientele (White, 2020). Through careful design, and the adaption of society, can
both these big name brands and others alike striving for an all-accepting world result in
this becoming ‘the new normal”?

Photographer: Marcus S@
Make-up: Terry Barber; Hal
Lisa Jahovic; Casting: Nach
Sage Management, Sage @
Accessed: 20th October 26
Available at: https://wwwihg
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CHAPTER 3

Creating the non-binary

What are the opportunities and gaps
in knowledge in the creative industry?
Interior  and  exterior  architecture
dichotomy can become a proxy for the
debate of masculinity and the stereotypical
perceptions and  expectations  that
surround it. Allowing the ‘building’ and its
users to be as one. Creating a non-binary
and spatially fluid design. Furthermore, In
an architectural sense, the breakdown of
perception occurs in the Deconstructvist
movement.

Deconstructivism isa movement originating
from postmodern architecture during
the 1980’s. Abstaining from the perceived
norms that buildings had pervious. Going
against the rules of symmetry, continuity
and harmony, instead designing with a
fragmented approach and more than just
function in mind (Hoteit, 2015) (Figure 1.1)

The deconstruction of architecture
prompts questions. Are there distinct
differences between interior and exterior
spaces! Does the entrance resemble
‘a door? Encouraging thought in these
everyday experiences is what allows
this breakdown of stereotypes to occur.
Forcing society to reimagine and rethink
the expected ‘door entrance’. Similarly,
these questions can be asked in the
debate of masculinity. Must a man appear
in a certain way to be considered male?
Should there be labelled differences in
perceptions between women and men,
homosexuals and heterosexuals! There is
not a single answer to questions like these,
however, each individual should be able to
express themselves any way they favour
without being questioned or viewed as an
object. Going against the social norms just
as deconstructivist architecture does.

Figure 1.1
Photographer: Josh Bustos.
_Bank Gehry. Walt D

. reert Hall, Los Arfgeles,
B United-Satees i I
eI
gshbus'tgsphét_q‘com
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Architecture has been at the forefront
of humanity since the beginning of man,
whether it was mud huts orthe Walt Disney
Concert Hall by Frank Gehry, architecture
will always evolve even after humans
cease to exist (Hoteit, 2015). Through
history, social and political influences have
shaped the development of design and
architecture (Hoteit, 2015). In connection
to this, an example of a successful design
that leads the way and helped break down
preconceived perceptions in practice is
‘House N’ by ‘Sou Fujimoto’ (figure 1.2).
The design of this ‘house’ revolutionises
architecture. Comprised of structural layers,
labelled as ‘shells’ that live within each other.
An outer wall marks the site boundary,
with a semi inner wall that partially consists
of indoor and outdoor spaces, with a
third cube that creates the ‘home interior’.
The essay goes onto list ten “founding
Intuitions” (Worrall, 2009) of architecture
(figure 1.3). The designers that follow or
use the checklist, become more than just
the average architect, they flourish, creating
miscellaneous  masterpieces.  Similarly,
Fujimoto encapsulates the fundamental
qualities of an architect as, “relationality,
ambiguity, recursion, complexity and
contingency." (Worrall, 2009).

Similarly,  Fujimoto  encapsulates  the
fundamental qualities of an architect
as, ‘relationality, ambiguity, recursion,
complexity and contingency.” (Worrall,
2009). This common architectural language
is comprised of elements one would not
traditionally associate with architectural
design. Once again touching on ‘House N/,
the blend of interior and exterior spaces
under a single ‘roof’, allows a family home
to become a dichotomy of ambiguity,
windows without glass, interior streets and
no distinct boundaries between spaces
(nd,2011).

Referring back to the question of ‘how can
spatial design act as a proxy for the debate
of masculinity?” One answer might be taking
inspiration form the Fujimoto’s version of
architecture. Looking at the social issues
of perceived masculinity and by bringing
designs like this to the capitals of the
world, filling the suburban environments
without clarity, and asserting ambiguity,
consequently broadening society’s view of
the world. Allowing the world to become
more accepting to the different elements it
encapsulates, whether that is a non-binary
structure or a gender neutral individual.
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(Figure 1.2).
Sou Fujimoto Architects, 2008. Oita, Japan
Accessed: 20th October 2020
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Separation and connection
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In a tree-like place
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Guru-guru (spiritual)

Garden

Before the house, city and forest

Before matter and space

(Figure 1.3). (Worrall, 2009)
Accessed: 20th October 2020
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Moreover the journal about the
deconstruction of architecture further
suggests that the relationship between
one or more notions conflict one another
(Hoteit, 2015). As mentioned previously,
the heterosexual man can feel threatened
by their homosexual counterparts and
result in the rejection of gay men as they
dispel the idea of the masculine man (John
McMahon, 2020). This is similar the views
expressed in paper by Hoteit that goes on
to say there are these embedded fault line
conflicts between “presence/absence...
the self/the other, inside/outside, signifier/
signified and man/women” (Hoteit, 2015).
The idea that an element is favoured over
another in a conflict is what deconstructive
architecture attempts to break down and
dispel (Hoteit, 2015).

This is similar to the paper in question
that looks at the connection between
architecture and philosophy. The author
uses the works of ‘Peter Eisenman’, a
deconstructivist architect and ‘Jacques
Lacan’, a psychoanalysis and psychiatrist,
exploring the relationship between the two.
The paper labels dreams as “structures of
the unconscious”. A dreamis more than just
an expression of memory and perception.
The language between  purposeful
rationality and elements of the constructed
dream, creates the ‘unconscious’. Eisenman
attempts to echo this unconscious state in
architectural design (Hendrix, 2006).

Comparing architectural drawings to
be seen as ‘displacements from an
architecture of origin, hierarchy, unity,
sequence, progression and continuity to
one of fragmentation, disjunction...and
slippage.” (Hendrix, 2006). Deconstructing
the architectural form, changing what was
thought to be its fundamental language,
instead designing a non-programmatic
space that has little or no real function at all.
(Hendrix, 2006). Following this, the ‘House
II'precedent by Eisenman helps to illustrate
thus concept (Figure |.4) (Eisenman, 1969-
1970).The unconscious dream suggest that
humans have this underlying connection
to meaning and abstract thinking. The
idea that when someone is exposed to
a physical structure with a deeper level
of meaning and expression can result in
an undefined ability to connect human
emotions to a space. Furthermore helping
to illustrate how architecture can not
only act but become a proxy for the
debate of masculinity. Allowing the physical
appearance of architecture to be that of
abstraction and ambiguity, echoing this into
day to day life of gender stereotypes.
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(Figure 1.4). (Eisenman, 1969-1970)
Accessed: 20th October 2020
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CHAPTER 4

The death of masculinity

The aim is to design for a gender neutral
society. A fluid environment where
acceptance is in full attendance, in
particular the theme of this project being
the normalisation of femininity in men and
the death of the masculine man stereotype.
With a recent survey carried out on the
older and younger generations of Britons,
only 2% of young men labelled themselves
as ‘completely masculine’, in comparison to
56% of ‘complete masculinity’ in over 65's
(Dahlgreen, 2016). Through this, it can be
concluded that the masculine man is going
out of fashion. It is very much a generational
issue with the younger generations
adapting to the new outlook on gender
and other discriminations. From this, one
would conclude that the breakdown of
masculinity was a new movement, but you
would be wrong. The 70's and 80's being
the era of David Bowie, Elton John, Boy
George and many others alike, the idea
of a man expressing femininity should be
the norm in 2020. On the contrary, this is
still as pressing an issue as ever, some 45+
years later. It would seem that these pop
stars sat on an ‘untouchable pedestal’ with
no or little acceptance to the ‘lesser man’
out with the public eye (Gregory, 2002).

This section will give further insights into
what the future of design could look like
and refer back to how architecture and
design can become a proxy for gender.

Changing expectations and perceptions
is crucial to the acceptance of this topic.
An advertisement campaign carried
out by ‘Daizi Zheng' saw a collaboration
between “junk food and drugs” (Lyons,
2010) (Figure 1.5). The campaign aimed
to encourage healthy eating through
“everyday habits”, tackling the issue of
obesity and other related health concerns.
Seeing food in unlikely packaging made
the user take a step back and rethink
the ordinary experience of buying food.
Asserting a physiological and physical
association with an everyday object (Lyons,
2010). From this, one can see the impact of
changing the expectation and perception
in someone. An everyday activity that
would usually demand little or no thought
or reflection has been transformed to
have an emotional connection and deeper
meaning. Bringing this back to architectural
design, reiterates the idea that adapting
the dichotomy can change ones outlook.
A carefully designed non-binary structure
that forces the unanswerable question of
identity, becoming the proxy for masculinity.
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The views of ‘Bernard Tschumi, a
deconstructivist architect, echo the idea
that architecture has emotional and
psychological influences, based on human
senses, an ‘‘experience of a space....
a silent reality that cannot be put on
paper’ (Tschumi, 2010). Furthermore,
the paper goes on to explore these
parallels within architectural language.
Referring to the 'experience of space’ as
something ungraspable, comparing the
outside pavement to one's front sitting
room, and a person’s ability to know the
difference between “...left and right....up
and down...!" It follows that the concept
of the experience of space is in connection
to ones ‘unconsciousness’ (Tschumi, 2010)
(Figure 1.6).In the same way that the earlier
paper cited in this review associated spatial
architecture to ones ‘dream/unconscious’,
suggests that architecture is so much more
than just function (Hendrix, 2006).

This helps to illustrate the theme/topic
centred within this review and project,
the idea that a physical designed space
can reflect bigger meaning. Creating an
architectural version of gender stereotypes.
A design that deconstructs preconceived
expectations and  perceptions  and
encourages the mind to open and be
in acceptance of the new. A design that
becomes a symbolic proxy for men, just
as the structure has little clarity, harmony
and symmetry, neither does the modern
day man. Celebrating abstract and the
unexpected in everyday civilisation. This
needed shift from the traditional views
of ‘masculinity’ is what this project seeks
to do its bit in diminishing, achieving full
degradation of gender stereotypes that
surround the male sex. Aiding the fruition
of this through the innovative new way
of designing for the future as explored
throughout this project.

(Figure 1.6). Bernard Tschumi, parc de la villette, 1982-1998.
Paris, France

Accessed: 2| st October 2020

Available at: http://www.tschumi.com/projects/3/
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CHAPTER 5

The end of the beginning

To conclude, this review has started an
ongoing analysis of how architecture,
both interior and exterior can become
a proxy for the debate of masculinity.
Through several academic papers, books
and motion pictures as well extensive
precedent research on where the creative
industry shows signs of the deconstruction
in perception and expectations through
design. Analysing existing works and how
they can be adapted in a way to have a
deeper rooted message and become this
gender/ spatially fluid non-binary vision
for the future. Allowing for the change in
dynamic, meaning and language of design.
Diminishing the outdated perceptions and
expectations on gender and space.

Fast forward to 2020, a year saw you and
rest of the world stop.The global pandemic
gave us time to reflect, bringing ‘Black
lives matter' and ‘climate change’ to the
forefront. This time for change is perfect
for the insertion of the issues surrounding
masculinity for society to adapt to. Could
there be a silver lining as a result to this
year?! Can society change their outlook on
the world they live in? Or will everyone
forget the importance of change and go
back to living their day to day lives the
way one did pre 20207 Through further
extensive secondary and primary research,
as well as conceptual design, the theme of
this project will not rest. Raising awareness
of the pressing issue of the ‘manly man’
stereotypes, this review and further work
aims to aid the ongoing movement and
inspire readers and viewers to change and
adapt for the better.
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CHAPTER 6

The Gender Debate....

Guerrilla Research Tactics (GRT)

To gain an initial insight into masculinity in men, the guerrilla research methodology was used.
The method is a great way of gaining fast responses and is well suited to the early stages of
research (Tawak, 2019). In connection to this, this precedent example of a successful GRT
by Mark Bilandzic, discussed by Caldwell and others, shows an interactive board in the urban
setting (2016). With thought given to its aesthetic, location, and overall understanding, the
experiment was very useful in gaining an insight of public reactions to the issue in question
(Figure 2.1) (Caldwell, et al. 2016).

(Figure 2.1). Mark Bilandzic, ‘Love at the Changing Lanes
event', Brisbane, Australia

Accessed: 4th December 2020

Available at: https://eprints.qut.edu.au/91 100/ | /GRT_
FInal%5B2950 _CivicMediaReaderpdf
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From spending time at The Meadows in central Edinburgh, it is clear just how diverse this
area is. The open urban space attracts people form all walks of life and is good location to
gain insight into the Edinburgh man.With an aim of diminishing the ‘manly man’ stereotype,
the survey asked:

“On a scale of |-10, | being ‘completely feminine’ and 10 being ‘completely masculine’,
where do you place yourself?”

During a global pandemic, it felt unethical to design a hands on method.This limitation Instead
saw the thought out survey style question asked, with findings later turned into a graphic
format. Keeping a simple and open question with a one word answer allowed an insight into
the participant without it being too revealing. During these times of social distancing, the
quick one question survey felt appropriate. To develop an understanding of the masculine
issues, it felt important to gain an insight into different generations without discriminating.
Surveying a total of twenty males, ten from the age group of around 50-70 and ten from
the 20-30 age group. Ensuring no bias in the selection of participants, the first men to pass
that fitted these groups, were asked. The open urban environment made it easy to maintain
a safe distance from participants. From the outset while introducing myself, the purpose of
this research and the confidentiality of their identity was made clear. Wearing a mask was
important in making each participant feel comfortable in my approach.

Collating the data simply by having a I-10 scale with a tally mark beneath each depending
on the response from each asked participant (Figure 2.2). The recorded findings were then
collated and put in this graphic format (Figure 2.3).

50-60 720 -30
\ \
27 7\
2 5ot
G G T
S\ 5 WA
6 1l 6 1A
7 AT >
g AT | & \\
q yAt vt q
10 W (O
(Figure 2.2)
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RESULTS

Vesrsion |

COMPLETELY COMPLETELY COMPLETELY COMPLETELY
FEMININE MASCULINE FEMININE MASCULINE

I 10 | 10

( EE NN NNNN N 000000000

AN NN N NN NN 000000000

AN NN N NN NN 000000000

000000000 000000000

( BN BN BN BN BN B BN N N o0 00O0O0OOOOO

o000 O0OOOOOPS 0000 O0GOGEOOOS

( NN NN NN NN 0000000 OO

(N NN NN NN N 000000000

( EE NN NNNN N 000000 OOOS

oo 0O OOPOOOO 0000000 00

10 MALES AGE 50-60 10 MALES AGE 20-30

(Figure 2.3)

After deliberation of the results it became clear it is unrealistic to make assumptions and
generalisations on twenty participants. As a result of this, a further 40 males have been
asked the same question. Twenty younger and twenty older.
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RESULTS

Vesrsion 2
COMPLETELY COMPLETELY COMPLETELY COMPLETELY
FEMININE MASCULINE FEMININE— MASCULINE
I 10 I 10
000000000 000000000
o000 O0OOOOOEO 00000 OO OO
o0 000G O®OEO 0000 OQOEOO®OES
000000000 o000 00000O0
o0 0O OOO OO 00000 O®OGOOPS
o000 O0OOGOOOOTS 0000000 COCPS
oo e0000O®OO® 000000000
0000000 OGO o000 Q00O O EOG®PS
o000 O0OO0OOPOOGOES 0000 O0OOGOOOOC
000000000 00000 00OOS
o0 0O0OOGOOOOOOS 00 00O®OO®OOPO
20000 O®POCO® OO 0000 OGOOOOEPOO
oo 00O OPOOOES o0 00O OGOOGOOPOOPS
0 000OOOGOOSG 0000 OGOOGOEOES
000000000 000000000
00000 OCGOODS o000 0DODOOEPOOES
oo 0O OGOOPOOEPO 0000 OGOOGOOOOPO
(BN BN BN BN BN BN N BN N o000 O0OOG®OOS
NN NNNN N e00c0e00000
oo ®OOOGOOO®OO 00 O0O0OOGO®EOOOPO
20 MALES AGE 50-60 20 MALES AGE 20-30

Page 24



With the overarching project theme of
diminishing stereotypes and normalising
femininity’ on the male gender in a physical
space, this initial research helps to gain
knowledge on the modern day man in
society with an understanding of how men
view and identify themselves.

Taking this forward into the development
of the non-binary and spatially fluid design,
The results of both versions noticeably
differed between age groups. Although
one must avoid grouping society based
on generation and gender, the survey
clearly shows that masculinity in younger
generations is going out of style. The idea
of this shift in young people was echoed
in earlier academia. In the survey similar
to this one, discussed by Dahlgreen, only
2% of young men labelled themselves as
‘completely masculine’, in comparison to
56% of ‘complete masculinity’ in over 65's
(2016). From the primary and secondary
research, each provide evidence that the
shift to an all-inclusive society is underway.
Are these degrading views and perceptions
of gender being left behind? Thus provides
an insight into what the future and the
future of design could look like. Can the
creation of a deconstructed gender neutral
space become the new normal? Can these
non-binary spaces stand for and act as the
proxy for diminishing of all stereotypes, just
as one can adapt to a deconstructed and
unexpected space, so too can they adapt
to the deconstructed notion of gender.

As previously stated, 'Generation Z' and
the ‘millennials’ branded as the ‘snowflake
generation’, are the majority of society
pushing for the breakdown of stereotypes
and striving for equality (Smith, 2018).This
has come in fruition through this GRT
methodology. To push against the perceived
perception and expectation of the male sex
and embrace the feminine’ traits that was
once something to be ashamed of, really
shows this new generation who are not
prepared to accept these outdated notions
of gender (Newsom, 2015). Similarly, the
views of John McMahon reiterates the
need to accept femininity in men, raising
the issue of labelling men as gay or women
like if they show signs of emotion (2020).
The journal proceeds to explore the
idea that men have developed a fear of
femininity, blocking out any traits which
might correspond with the female gender
(John McMahon, 2020). The burden of
responsibility and expectation that society
has given to men is evident in this GRT. The
findings would suggest that this conflict is
prominent in the older generations of
participants. The journal goes onto state
that the straight male feels threatened by
gay men who stereotypically are more in
touch with their feminine side’, such as
emotions (John McMahon, 2020). Men
have grown up rejecting homosexuality,
consequently leading to men being unable
to open up or show emotion in the fear
of being called ‘gay’ or ‘women like" (John
McMahon, 2020).
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This is strengthened by another academic.
Hoteit further reiterates humans deep
rooted conflicts that surround space
and gender (2015). Conflicts including,
“presence/absence... the self/the other,
inside/outside, signifier/signified and man/
women” (Hoteit, 2015). The idea of this
fear and conflict within society can be seen
through this GRT, with the results showing
a conflict through the differentiating
responses between the older and younger
generations. The difference in findings
suggests the older generation still feel the
responsibility to portray the heroic, strong,
‘masculine male’, whereas the younger
generations seem to have a different
outlook where they are not ashamed to
show their ‘feminine side’.

To allow the breakdown of gender
stereotypes and the creation and
acceptance of a non-binary and spatially
fluid design, society must work together
to create an all-inclusive living environment
where the walls of judgement, expectation
and perception are dropped. A place
where everyone can feel the confidence
to express themselves any way they like.
As a follow up to this research method, the
next chapter looks at a designed survey
that sees societies perception of space and
gender come into fruition.
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CHAPTER 7

The Gender Debate....

Survey

A survey is way of collating data, involving recording the reactions of the participants in
connection (Fink, 2003).The system can be carried out in a range of ways, whether that is
via mail, email, telephone, Internet or in person. More often than not, a survey is used to
gain peoples thoughts on a certain topic (Fink, 2003).

This  face-to-face  (socially  distanced)
survey approach to primary research,
saw and encouraged the preconceived
perceptions and expectations society have
to come to the forefront and go under the
spotlight. With a focus on architecture, the
playful experiment's aim was to determine
whether or not the participants could carry
out the impossible task of associating a
physical architectural structure to be either
masculine or feminine. Each surveyed
person was asked to give feedback on
whether they thought each shown picture
of existing architecture around the world
resembled a masculine or feminine
aesthetic. Judging something made from
concrete, glass, wood and other materials,
the public were able to assert gender
to these completely genderless objects.
Determining a buildings sex based only off
physical appearance.

From this experiment, the aim was to
show the damaging impact of society’s
expectations. The perceived architecture
echos societies perception and expectation
of gender. The responsibilities of looking or
behaving in a certain way based on sex.
Wether that is physical appearance, mental,
emotional or social behaviour.

Since there is more of a lead time
surrounding this primary research method,
the survey saw ten people, five males and
five females participating. Each were shown
the nine different buildings and asked to
associate a gender. Most of the architecture
selected have key characteristics, for
example the ‘falling water house’ by Frank
Lloyd wright has a fast flowing waterfall on
which the house sits. The reason for this
was to determine whether these unique
features would differentiate them between
masculine or feminine.
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Similar to the previous carried out
research, this survey was also carried out
in The Meadows, however it was on a
different day with different participants. To
avoid bias participant selection, the same as
before, the first five males and females to
pass were safely approached to participate
with this survey. Each new participant was
approached after time to reset the image
slides. Clearly explaining the purpose and
confidentiality, majority were happy to help
with only two individuals who never had
time to participate.

Equipped with an iPad for larger image
display, each image had a timer set for 30
seconds to allow each participant to have
time to determine the gender and for the
note taking to be done (Figure 2.4). The
iIPad was positioned on the park bench to
ensure a safe distance was in place and to
ensure the ability to note take. After each
survey, the participant was verbally asked if
they were comfortable with the results and
comments to be used as data. Emphasising
confidentiality, each participant encouraged
the use of the findings (Figure 2.5)

30 Second timer between slides
(Figure 2.4)
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(Figure 2.4)

Frank Gehry - Walt Disney Concert Hall
“Definitely masculine.... sharp edges”

“It looks dangerous”

“Rugged masculine shapes”

Le Corbusier - Villa Savoye

“Although its clean and white, | would say
the structure is more masculine”
“Feminine looking at the surrounding
nature”

Sou Fujimoto - House N

“It is not really anything”

“The nature inside makes me think
feminine”

“Subtle structure makes it feminine for me”

Le Corbusier - Notre Dame Du Haut
“A place of worship? Feminine”

“The materials are quite manly but the
curves are quite women like"

Peter Eisenman - Holocaust Memorial
“Concrete blocks, yeah that is masculine”
“The Monochrome tones make it look
more masculine”

Bernard Tschumi - Parc De La Villette
“Definitely woman like. Its bright red”
“It looks quite elegant”

Piano & Rogers - Centre Pompidou
“That's a man”
“looks manly but the red makes it confusing”

Frank Lloyd Wright - Falling Water House
“Elegant the way the water flows through
the house”

“Ambiguous, maybe more feminine due to
the warm lighting and water”

Zaha Hadid - Heydar Alivev Centre
“The flowing curves make it feminine”
“It looks like a skirt, |00% feminine”

Masculine 9/10

Masculine 7/10

Feminine 6/10

Feminine 6/10

Masculine 10/10

Feminine 10/10

Feminine 7/10

Feminine 7/10

Feminine 10/10

otc,co ~m -



The results gathered from this survey show
that majority of participants share similar
preconceived fault lines. With some of the
images receiving all ten people with the
same view. Without generalising society as
a whole, this smaller group of individuals
suggests that majority of society share these
damaging expectations and perceptions
of their environments and the underlying
symbolism of gender stereotyping. In
connection to this, Goldberg expresses
the stereotypical views society have of
gender (2001). With a focus on the male
sex, the paper states the importance of
the rejection of the social normal, breaking
free from these outdated and damaging
preconceived perceptions and expectations
of humanity (Goldberg, 2001). The carried
out research methodology allowed the
views of Goldberg to come into fruition
in the urban environment. The idea that
each participant was able to assert gender
to something completely genderless shows
how one can associate something to be
masculine or feminine, just as one sees
gender as either masculine or feminine.
The paper goes onto to give examples
of the struggles that face the growing boy
(Goldberg, 2001).Terms such as ‘be a man'’
and‘man of the house'are forced onto boys
by society from a young age, resulting in
them carrying these responsibilities through
life (Goldberg, 2001). Feeling like a failure if
strayed from the heroic, hardworking and
ambitious path (Goldberg, 2001). It is these
responsibilities that are associated with
being male or female that this paper seeks
to breakdown and diminish.

The perceived views of gender that society
force onto young people caries through
into adulthood, resulting in the participants
of this survey to have adopted these
preconceived perception of what a male
or female resembles.

With a focus on House N by Sou Fujimoto
in this paper; it felt necessary to include it
as one of the nine ‘masculine’ or ‘feminine’
buildings. Linking this to design, the research
experiment saw the deconstructed piece
of design causing ambiguity among the
participants. With split results, it appeared
difficult to determine whether the ‘house’
fitted the masculine or feminine category.
As stated in earlier academia by Worrall
that looked at ‘House N’ as the subject,
the deconstructive house revolutionises
architecture (2009). The ‘layered’ house
design with an outer boundary wall and
semi inner walls creating ‘internal streets’
and living spaces, allows the family home
to become a dichotomy of ambiguity
(Worrall, 2009). Yet, the asked participants
were still able to unrealistically distort the
design in some way to suit the masculine
or feminine category. With one participant
stating that “....the nature inside makes
me think feminine....", shows how one can
associate a gender to just about anything.
Thus shows that living with generations of
people with perceived expectations and
perceptions of gender can unconsciously
have major impact on ones outlook on life
and everything within it.
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This vision of humanity has helped to create
the difficult environment for the members
of society who do not fit within or feel
connected to the male or female gender.
This is also echoed in earlier academia.
Connell states that society think masculinity
is born at birth along with the individual
(2005).The book further suggests that to be
considered a real man in society, one must
be unpredictable, impulsive, aggressive, and
incapable of affection, considered to be
‘unnaturally’ gay or women like if strayed
from the path that the male anatomy leads
one down (Connell, 2005).

The question centred in this paper: ‘how
can spatial design act as a proxy for the
debate of masculinity?”. This research
methodology seeks to help answer this
question and link it to design by taking
these preconceived fault-lines of society
and turning them into something positive.
Could the answer be to assert the idea
of ambiguity and uncertainty within our
environments, forcing the break-down
of these outdated expectations and
perceptions of space and gender! Through
the creation of a non-binary and spatially
fluid design, would this allow the world to
become a more accepting and all-inclusive
place to live?
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CHAPTER 8

Urban Social Stradegy

Design Interventions

According to author David Pinder in the
journal ‘Urban Interventions’, the urban
social strategy centres around ordinary
experiences in  public (Pinder, 2008).
Looking at the day to day perceptions of
the urban environment and attempt to use
design to change this or raise questions.
Going against and deconstructing the
social normal of the expected urban
experiences (Pinder, 2008). The strategy
begins with Observing phenomena with an
analytic point of view. From the study, these
everyday experiences can be questioned
using design interventions. Once the
problem is identified, and a solution/
intervention is designed and put in place,
further observation of the publics reaction
follows. Gaining an insight into how one
reacts to the unexpected. The paper goes
on to look at how these creative urban
spaces, can create an encouraging city
development (Pinder, 2008).

(Figure 2.6). Peter Macdiarmid, ‘Statue of Lord Napier’,
West London, England

Accessed: | 6th November 2020

Available at: http://www.petermacdiarmid.com/features

In the work by ‘Eleonora Aguiari’, the
London statue of ‘Lord Napier' was
transformed (Figure 2.6).The intervention,
discussed by Oliver, had a deeper meaning
than just covering metal in red tape. The
existing monument stands for the “military
past” of Britain, and the intervention aimed
to emphasise this and make it stand out
and be noticed (Oliver, 201 1). In addition
to the two previous references, this book
about urban interventions, displays a
number of precedents where design has
intervened with the urban space (Klanten,
2010).Each of these designed interventions
encouraged society to think more about
social norms, aiming to break down and
change ones perception of their expected
surrounding  environment,  provoking
questions to arise in ordinary experiences
(Klanten, 2010).

From this theory and precedent
interventions, it can be seen that the
urban social strategy of creating a design
intervention can be highly successful.
Linking this to the theme of this project, the
aim is to gain a deeper understanding of
how the public react to the deconstructing
of preconceived expectations and
perceptions, toxic masculinity and the
creation of non-binary spatially fluid
architecture.
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INTERVENTION |

The Gender Bin

As a result of these surveys, the aim was to develop societies notion of gender. Creating
something that would disturb the everyday experiences in the urban environment.

Observation

During a global pandemic, Edinburgh is
not as bustling as it usually is. This lead to
the observation site to be Princes Street,
Edinburghs busy shopping street. After
time spent observing how people use
this urban environment, an experience
that everyone has on a daily basis is the
discarding of waste. It has become a habit,
the experience of putting something in a
bin is ordinary, with an expectation that
nothing deeper or more meaningful occurs.

Raising this as an issue, resulted in a
concentrated study on one double
bin (Figure 2.7). The bin is in a prime
location on Princes Street with views of
Edinburgh Castle. The bin remains signless,
with no recycling prompts or any other
advertisements. Observing this site for
some time during lunch time when it
should be at its busiest, it was clear that
the public gave no additional thought to
binning an item. Their perception is that it
is a bin and nothing else, it gets emptied
and a new bag is inserted (Figure 2.8).
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Design _ MASCULINE
Form this, the aim of the designed RUBBISH

intervention was to deconstruct this.
Breakdown the preconceived fault-lines
associated with this everyday experience.
Encouraging society to think more about
their actions, contemplate their decisions
and trigger a sense of emotion in this
ordinary experience.

The intervention saw two signs, ‘Masculine FEMININE
Rubbish’ and ‘Feminine Rubbish’. A ‘recycled RUBBISH
gender’ logo was designed, playing with
the universally understood ‘recycling’ icon
(Figure 2.9)

(Figure 2.9)
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Observation

Sitting away from the intervention on
steps at the other side of the pavement,
reactions could occur naturally and findings
were able to be recorded without the
public knowing. Using non descriptive
language and keeping the confidentiality
of the individuals under cover, the need
for permission did not feel necessary as
it would be too difficult to patrol. As part
of the recording process, photographs of
interaction with the bin were taken, all the
while keeping the identity of each person
secure by covering their faces.

User Storyboard

(Figure 3.1)

From the hours of observation, the bin
labels worked. The playful signs received
some attention, with some stopping to
read, some pointing it out to their friends
and some even taking photographs. During
the time of observation, the bin was not
used as much as Intended, primarily due
to the global pandemic. Moreover, the
‘sender bin" caused intended confusion.
It deconstructed the expectation of this
ordinary experience. Some were left
puzzled and perplexed, unsure which
category they wanted to label their food
and in a way themselves (Figure 3.1).
When one was putting an item in the bin,
perhaps they were contemplating their
own identity rather than just the waste
item (Figure 3.2).
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Overall, the intervention was a success.
The public had a personal connection
to something, previously unexplored.
Questions arose within and expectations
and perceptions in the urban environment
were deconstructed with the breakdown
of the everyday experience. Linking this
to spatial design, the deconstructivist
architecture movement saw the break
down of harmony and symmetry in the
architectural language previous (Hoteit,
2015). Deconstructivist architects designed
with fragmentation and more that just
practicality in mind. Architects such as Peter
Eisenman, designed to create conversation
and discussion, asserting a sense ambiguity
within their designs (Hoteit, 2015). Just as
the architecture forces one to question the
function of ‘a door’ or within this research
method a bin, so too can these questions
be asked within the gender debate. What
really differentiates a man from a women,
homosexuals from heterosexuals?

From looking at the results of the ‘gender
bin" intervention where majority of users
deposited their waste in the bin that
matched their gender, it suggests that the
users and the bigger picture, society, are
influenced emotionally and psychologically
by the environment that surround them.
Deconstructivist architect Bernard Tschumi
echoes the idea of this, through his opinion
that architecture is based on human senses
(2010). Tschumi refers to spatial design
as being an individuals unconsciousness,
comparing the “outside pavement to ones
front sitting room™ (Tschumi, 2010). This
academia from the first section of this
paper and the findings from the designed
intervention supports the concept that
spatial design can act as a proxy for the
breakdown of masculine stereotypes.
Architecture being compared to ones
unconsciousness allows a developed
understanding of how a user can have this
emotional and psychological connection
to a physical structure.

Page 38



Furthermore,  this  breakdown  of
perception and insertion of emotion
in everyday experiences can be seen
through the design of food packaging by
Daizi Zheng (Lyons, 2010). With the aim
of targeting obesity, the packaging was
redesigned to look like drugs, encouraging
the buyer to rethink their purchase (Lyons,
2010) (Figure 3.3). Carrots in a packet of
cigarettes, saw the ordinary experience of
buying lunch deconstructed and a personal
connection to the food was asserted
(Lyons, 2010). This is echoed within the
results gathered in this urban intervention.
During the observation, some users went
as far as having their hand and trash in one
side of the bin to then removing it, taking
a step back to read the sign and changing
the bin in which they placed their rubbish.
The idea that one sex does not want to
be associated or connected to the other
shows just how damaging societies notion
of gender is. Similar to the survey previous,
the users of the bin were able to carry out
the impossible task of asserting gender
to a food packet. It is this perception of
what society consider gender to be that
reiterates the importance of changing this
expectation and perception. Through this
design research, the ‘gender bin’ reinforces
this. The idea that a sense of self was
brought out in connection to a bin, gives
encouragement that the design of the
non-binary space can be done. A space
that welcomes the unexpected and breaks
down ones perception of design, creating a
spatially-fluid and non-binary interior that
forces one to question where they are
within the space.

If this way of designing were to be a success
and physically carried out, the results would
see the early stages in the development of
an all-inclusive and all-accepting world to
come into fruition.

P
( % i;is;gi‘ 4

(Figure 3.3)
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INTERVENTION 2

Frozen in Time

Observation

Similarly, this second urban social intervention occurred whilst observing people in the urban
environment. Walking around Edinburgh for inspiration and observation, it became clear just
how many statues of men there are around the old and new town of Edinburgh.

David Hume Adam Smith Duke of Wellington

Q - Comments made

a - Interaction

m - People around Statue observation - 30 minutes each
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Based on the prime location and position,
this intervention placed focus on the ‘David
Hume'statue on the Royal Mile.With sight-
lines from ‘Bank Street, ‘George the IV
Bridge’ and ‘Lawnmarket”, the position of
the statue is perfect for being noticed.

Further research on ‘Hume' uncovered his
importance in connection to the city. The
statue has become a popular feature with
a tradition of touching the toe for luck. The
fisure played a major role in the ‘Scottish
enlightenment’ but in 2020, the historian
has come under attack in connection to
the ‘Black Lives Matter’' campaign, shining a
light on his racists views (Hutchison, 2020).
The now controversial statue has been
revived in 2020 and is a good suit for this
design intervention.

The Problem

Some of these statues have stood for
hundreds of years, with majority of society
paying little or no attention to what they
actually represent. These statues have
become frozen in time. The aim is to bring
these states into the modern time, raising
current issues and ‘standing’ for something
new. Linking these statues to the issue of
masculine stereotypes and gender equality.
The intervention is designed to spark a
reaction in the viewer; it acts as‘a voice' and
allows the viewer to reflect on the issue.
This urban social strategy will not only
focus on the male gender, instead the aim
is to raise awareness of all gender issues,
pushing for an all-inclusive and accepting
society. Wether young or old, homosexual
or heterosexual, male or female, this
intervention should ‘stand’ for everyone
and anyone.
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Design

The intention of hand painting the text on
cardboard was to create a more personal
and strong felt intervention. Signs like these
are recognised as conveying something
of urgency, with less focus on the physical
aesthetic and more on the importance of
the message itself (Wood, 2017). The words
aimed to diminish peoples expectations of
the ‘manly man’, making society realise how
they place gender into boxes, clouded with
preconceived perceptions, stereotypes and
expectations.

“A lifetime of silence”, these playful yet
meaningful words were composed to
represent men and Hume. Hume without
a voice and men without expression and
emotion. The idea that men must be seen as
‘manly’, resulting in pushing away any sense of
emotion, considered queer if shown.

Dividing the observation, the first two hours
saw a similar approach to the ‘gender bin’
observation. Positioned across the street,
the ability to take notes and photograph
the process without interfering with natural
reactions could occur. In the final hour of
observation, a more personal approach was
adopted. Standing closer to the intervention,
theideawasto be able to getinsightsinto what
peoples reactions were. Safely asking people
who stopped, maintaining a safe distance,
clearly stating my intent and confidentiality
of the individual what they thought about
the designed intervention. With each verbally
granting permission to use their reactions
as data, (Figure 3.4) proves the success of
the intervention. The comments within in
this short time were very encouraging and
enthusiastic. Majority of passers by stopped
to read or take photographs, with around
30-40 people taking photos within the three
hour time frame (Figure 3.5).
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(Figure 3.5)

From the reactions, it was greatly accepted but reflecting on the results, a modified second
version that connects more to the issues centred in this paper would be beneficial. Moving
away from the struggles of being male to a focus on the creation of the non-binary space.
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This second intervention placed more emphasis
on the theme of creating the non-binary space.
The design saw a plastic bag placed on the head
of Hume, with a plaque reading “Am | gender
neutral now?" (Figure 3.6). Partially removing
Humes identity, masked with a semi-transparent
plastic bag, allowing the identity of Hume to be
seen but not fully distinguishable, leading one
to question the notion of gender issues. The
designed intervention is asking society if they
accept the neutral gender of Hume since the
perceived ‘identifiable’ male face is clouded?
As another method of recording the publics
reaction, the hashtag NONBINARYSPACE' was
added on a separate plaque, used as a way for
people to share opinions and start discussions.

The short time that this intervention stood,
the observed reactions seemed very much
in support. The intervention caused intended
discussion and allowed an insight into the
publics reactions (Figure 3.7). In addition
to this, the second intervention was clearly
more controversial. One individual, who
perhaps misunderstood or did not agree with
the message, ripped down and binned the
intervention. This meant the '‘#' unfortunately
went unused. The reaction of this individual
has given a key insight into how the public and
in particular men react to things out of the
perceived ‘normal’. In connection to this, the
journal by John McMahon previously referenced
in this paper, makes apparent the conflict
between gender and sexual orientation (2020).
The conflict explored, looks at how some men
reject anything considered women like or ‘gay’
that might threaten or tarnish their masculine
reputation (McMahon, 2020). The idea of this
can be seen within the reactions towards the
designed intervention. An intervention raising
awareness of gender issues could be potentially
be seen as this ‘threat’ explored by McMahon
(2020).
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(Figure 3.6)
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The recorded reactions suggest this fear
of femininity and homosexuality within
the male gender. The vandalisation of the
intervention was not the only impulsive
reaction to the intervention, one also
made a direct comment, saying,“Get a real
fr##tks job”. The conflict and responsibility
to sustain the manly man image explored
by McMahon (2020) is apparent in the
reactions to this designed intervention.
This rejection of anything non masculine
in connection to the male gender are
pushed away in an attempt to retain the
masculine male image that is threatened by
the weak and fragile ‘snowflake generation’,
previously referenced in this paper (Smith,
2018). Degrading millennials, by associating
‘soft’ terminology with the generation,
allows societies rejection of the breakdown
of gender stereotypes to be shown (Smith,
2018). In reality this ‘weak’ and ‘fragile’
generation are standing up and fighting
for their acceptance, something previous
generations lacked.

Maybe the world is not ready for this
shift to an all-inclusive and all accepting
environment for people to live. This
research started off with giving hope that
society was in acceptance of change with
an understanding of gender issues. The
research showed that majority of the public
do recognise and are in support of the
issues that surround gender;, whether that
is expressing femininity in men, identifying
as non-binary or a woman who feels
inferior to the male sex. However, the final
intervention showed just how far society
is from an all-inclusive and all accepting
environment.




CHAPTER 9

The Loud Silence

Through this paper and design project, the
aim is to be a part of this shift, standing
as one in the fight for the diminishing of
gender stereotypes. The monumental shift
will not happen over night and might not
be seen within this generation, however
pushing for this now will improve the living
environments for the young people of the
future. The theme of the paper and design
project of creating a non-binary space is
just part of the efforts in smashing through
the glass ceiling that acts as a barrier in the
acceptance of minority demographics. The
secondary and primary research carried
out within this paper has provided the
knowledge and understanding of how
spatial design can help in the break down
and diminishing of gender stereotypes.
Through the deconstruction of perceived
interior and exterior architecture and the
insertion of unclarity and ambiguity, the
deeper rooted symbolism of complete
gender acceptance, in any form and
identity can come to light and flourish.
The acceptance of the deconstructed and
unexpected non-binary,spatially fluid design,
will see a broadened outlook from society.
Thus developing ones understanding of
the issues surrounding the perception and
responsibilities that cloud all genders.

Throughout this paper, the use of gender
labels have slowly began to disappean
leading to a conclusion that dispels
the notion of gendered words entirely,
instead adopting a non-binary way of
communicating. From the outset, these
genderlabels were highlighted red to create
a focus. As the words began to vanish, so
too did the sea of red text seen throughout
the paper. The reason for this is to give
evidence that by taking the breakdown of
gender stereotypes step by step, the easier
it becomes to reformulate the outdated
outlook and language of times previous.
Consequently, an all-accepting future living
environment can start to develop.With the
final ambition that young people might one
day look back at the idea of stereotyping
someone based on gender expectations
and perceptions in a perplexed and
saddened Manor. Maybe the ‘roaring 20's’
can be revamped, with future generations
linking this decade to the development of
an all-accepting society where its members
are appreciated and understood for who
they are. This loud silence of gender issues
can maybe one day become a distant
memory, kept alive only in history books.

Page 48



REFERENCE LIST

Alexandra Pitman, K. K. (2012). Suicide 2 -
Suicide inYoung Men .The Lancet, 2383-
2392,

Caldwell, G.A. Osborne, L. Kraal, B.
Mewburn, I. (2015, April 8). Guerrilla
Research Tactics: Alternative Research
Methods in Urban Environments.
Retrieved from medium.com: https://
medium.com/civic-media-project/
guerrilla-research-tactics-alternative-
research-methods-in-urban-enviornments-
8f902001c638

Connell, R W. (2005). Masculinities.
Cambridge : Polity Press .

Dahlgreen, W. (2016, May 13).YouGov.
Retrieved from YouGov.co.uk: https://
yougov.co.uk/topics/politics/articles-
reports/2016/05/1 3/low-young-
masculinity-britain

Eisenman, P D. (1969-1970). Cardboard
Architecture: House I. n.d, 15-22.

Fink, A. (2003). The Survey Handbook.
London. New Delhi : SAGE Publications.

Goldberg, H. (2001).The New Male.
Gretna, LA:Wellness Institute, Inc.

Gregory, G. (2002). Masculinity, Sexuality
and the Visual Culture of Glam Rock.
CLoK; 35-60.

Hendrix, J. (2006). Architecture and
Psychoanalysis: Peter Eisenman and
Jacques Lacan. New York : Peter Lang
Publishing, Inc.

Hoteit, A. (2015). Deconstructivism:
Translation From Philosophy  to
Architecture. CSCanada, | 17-129.

Hutchison, C. (2020, September | 3). David
Hume: The Scottish philosopher whose
name was removed from a University of
Edinburgh building. Retrieved from The
Herald Scotland: https://.  https//www.
heraldscotland.com/news/18717879.
david-hume-scottish-philosopher-whose-
name-removed-university-edinburgh-
building/

John McMahon, J. T. (2020). Differences
in gay and heterosexual men's emotional
restriction through their femininity: an Irish
study. Journal of Gender Studies , 458-467.

Lyons, N. (2010, January 7). Stereotype
by Daizi Zheng. Retrieved from Dezeen:
https://www.dezeen.com/2010/01/07/
stereotype-by-daizi-zheng/

n.d. (2020, September |5).Time to banish
toxic masculinity. Retrieved form The
Children's Society: https://www.
childrenssociety.org.uk/what-we-do/blogs/
its-time-banish-toxic-masculinity

Page 49



n.d. (201 I, September 14). ArchDaily.
Retrieved from ArchDaily.com: https://
www.archdaily.com/7484/house-n-sou-
fujimoto

Neil Crombie, A. C. (Director). (2016).
Grayson Perry: All Man [Motion Picture].

Newsom, J. S. (Director). (2015).The
Masks You Live In [Motion Picture].

Oliver, J. (2011, July). The State of Art.
Retrieved from julianolivercom: https://
julianoliver.com/state-of-art/

Pinder, D. (2008). Urban Interventions: Art,

Politics and Pedagogy. ljurr - International
Journal of Urban and Regional Research,
730-736.

Reed, H. (n.d, n.d. n.d.). Retrieved from
Harris Reed Fluid: https://www.harrisreed.
com/about

Robert Klanten, M.H. (2010). Urban
Interventions: Personal Projects in Public
Places. Berlin : Gestalten

Smith, A. N. (2018). Pursuing “Generation
Snowflake™: Mr. Robot and the USA
Network’s Mission for Millennials. Sage,
444-455.

Tawak, L. (2019, October 18). A beginner's
guide to guerrilla research. Retrieved from
invisionapp.com:  https://www.invisionapp.
com/inside-design/a-beginners-guide-to-
guerrilla-research/

Tschumi, B. (2010). The Pleasure of
Architecture. nd., 173-183.

White, R. (2020, July 22). Gucci launches
its first non-binary section. Retrieved
from i-Dwice.com: https//i-d.vice.com/
en_uk/article/xg8y4d/gucci-takes-to-the-
treehouse-for-its-new-campaign

Wood, MK. (2017, October 25). Glory and
Old Glory. Retrieved from Diggit Magazine:
https://www.diggitmagazine.com/papers/
cardboard-and-old-glory-reading-protest-
signs-demonstrations-against-trump-s-
travel-ban

Worrall, J. (2009). The Significance of Sou
Fujimoto. Tokyo: 2G.

Page 50



Thank you

Michael Nicholson






