
SNIPSNIP
P E T.P E T.

THE FUTURE OF THEATRE.

CAN THE ADAPTATION OF TRADITIONAL THEATRE ENTICE MILLENNIALS TO FALL IN LOVE WITH THEATRE?

ACT 1. 
WHAT IS OUR AIM?

ACT 2.
WHY WILL WE DO THIS? 

ACT 3. 
HOW WILL WE DO IT?

The  ma in  demograph ic  focus  o f  Sn ippe t  i s 
t o  re ign i te  a  pass ion  fo r  t hea t re  i n  the  m i l -
l enn ia l  genera t i on .  Th rough  research ,  i t  i s 
unders tood  tha t  m i l l enn ia l s  fee l 
t hea t re  i s  du l l ,  o r  “no t  made  fo r  t hem” .  They 
a re  a l so  the  l eas t  l i ke l y  g roup  to
 a t tend  the  thea t re .  By  ha rness ing  th i s  de -
mograph ic ,  t hea t re  w i l l  be  ab le  to
 f l ou r i sh .  Sn ippe t  i s  respond ing  to  th i s  feed -
back  by  chang ing  the  t rad i t i ona l
 j ou rney  tha t  w i l l  l eave  the  use r  wan t ing 
more .  I n  the  hope  tha t  t h i s  w i l l 
discourage passive viewing and en-
courage myster y,  focus and 
intr igue .  The re fo re ,  g i v ing  a  b rea th  o f 
f resh  a i r  t o  the  t rad i t i ona l  t hea t r i ca l
 exper ience . 

“There is no theatre more important than that 
which is accessible to younger minds”.

‘It’s an extraordinary time and I am going to go 
so far to say that I  really don’t think  theatre – or 
commercial theatre will survive”.

The  fu tu re  o f  t hea t re  i n i t a t i ve  hopes  to 
rev i ta l i ze  t he  t rad i t i ona l  t hea t re  expe -
r i ence ,  wh ich  has  become too  s tagnan t 
and  pass i ve  fo r  a  modern  aud ience . 

Sn ippe t  i s  a  thea t re  space  tha t  s t r i ves 
to  pe r fo rm thea t re  i n  an  i nd i v idua l ,  i n -
t ima te  fo rma t  wh i l s t  adher ing  to  soc ia l 
d i s tanc ing  regu la t i ons .  Our  un ique  se l l -
i ng  po in t  i s  t ha t  t he  aud ience  w i l l  move 
as  the  na r ra t i ve  does ,  i n  the i r  ve ry  own 
cov id  f r i end ly  v iew ing  bubb le .  Th is  new 
s ty le  o f  t hea t re  a l l ows  pe r fo rmances  to 
h i re  ou t  t he  space ,  and  c rea te  the i r  own 
un ique  cus tomer  j ou rney  to  su i t  t he i r 
show.  Thus  mak ing  th i s  space  h igh l y  ad -
ap tab le  and  ve rsa t i l e .  Th i s  i s  v i t a l  f o r  a 
spaces  l ongev i t y.

Sir Andrew Lloyd Webber (This morning, 2020)

Mark Arrends (2016)

QUOTES 
10  d i f f e ren t  t hea t r i ca l  sn ippe t  boxes  a re 
se t  on  t racks .  They  can  be  moved  in to 
hundreds  o f  d i f f e ren t  f o rma t ions .  7  v iew-
ing  bub les  then  jou rney  a round  the  space 
to  each  o f  t he  boxes  to  ve iw  a  snapsho t 
o f  a  pe r fo rmance , 
be fo re  the  doors  s lam shu t  and  wh isk 
you  o f f  t o  the  nex t  des t i na t i on .

 The  f i r s t  pe r fo rmance  to  i nhab i t  Sn ip -
pe t  w i l l  be  the  10 top theatre scenes 
of  al l  t ime.   Funded  by  the  National 
Lotter y and the Ar ts Counci l ,  Sn ip -
pe t  w i l l  b r i ng  thea t re  to  ou r  aud ience  in  a 
new and  cov id  f r i end ly  way. 





CONCEPT Snippet’s response to theatre being in crisis was to completely reinvent the traditional customer journey to inspire awe and encourage active veiwing. We strive to engage our audience, and allow theatre to be exciting and thrilling in a digital 
age. We do this by having 4 sets of doors on each wall of the bubble, that open and close at different points to reveal a snippet of a classic theatre production. Being so close to the action combined with the unknown of what you’ll be met 
with creates active viewing from our audience. 
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The primary USP of Snippet theatre is versatility and adaptability, whilst providing an intimate, unique viewing experience in a Covid-19 friendly way. So why stop at 
theatre? Snippet can aid other areas of the performance industry that need help such as ballet, opera or stand up comedy to name a few. 

s

As an audience member, being so close to the action encourages active viewing and awe, two things Snippet strive to achieve. These examples showcase the endless oppertunities Snippet has to offer 
to other areas of the live entertainment industry that are struggling during the covid pandemic. 

OUR BIGGER PICTURE.
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Theatre was an 

individual experience?

UNIQUE VIEWING PRODUCTION VALUE INDIVIDUAL INDUSTRIAL SHELL INTRIGUING MILLENNIALSMOMENTARY IMMERSIVE SEGMENTED TWIST ON DECOR

This initiative works to
compliment the millennial 
mind. Short bursts of  intense 
theatre in close proximity. 
An intimate, covid friendly 
experience that will leave 
our audience wanting more. 
These elements work together 
to create our new versatile 
performance space that caters 
to the modern day viewer and 
provides longevity to the live 
arts. 

KEY IMAGERY 

1. BOOK OUT THE SPACE

Theatre companies and performance groups 
hire out the space for up to 8 weeks. 

2. PERSONALISE THE LAYOUT

Designers from the theatre company sit down 
with Snippet’s technical team, and choose a lay 
out of the space that will suit their show. Thus 
creating a unique customer journey. 

3. BRING IT TO LIFE

Snippet boxes and viewing bubbles are then moved 
into the chosen position to create a unique custom-
er journey. The Snippet boxes are then dressed and 
set, ready for opening night. 

4. OPENING NIGHT

Guests arrive in Covid friendly groups of friends 
and family. They’ll arrive in allocated time slots 
and experience theatre like nothing else they’ve 
seen before. 

5. RESET THE BOARD

After closing night, clean up begins. Almost 
like finishing a game of chess, the board is 
reset fot the next company to fill the space. 



FLOOR PLANS 




