
What is Loop?

Loop is a multi purpose ven-
ue with an imersive Exhibition, 
clothes Workshop and retail 
space with the combined aim 
of being the future of retail by 
combating textile waste through 
changing consumption habits 
and educating about fast 
fashion.

Loop is about changing peo-
ples perception through show-
ing that retail design can be 
changed to meet enviromental 
needs. 

This is a futuristic shop and the 
will be the way near future 
generations will shop. 

Future of Retail

About Loop

Loops mission is 
informed by The
 United Nations 
Sustainability Goal 
12. Overconsumption 
of clothes is leading 
to excessive textile 
waste, with the 
fashion Industry being 
the second largest 
contributor of carbon 
emissions. Overcon-
sumption is fuelled by 
the hunger for  con-
stant newness and 
increasingly rapid
Changing trends, with 
fast fashion leading 
these behaviours. 

Circular economy 
eliminates waste and 
circulates products. 
Breaking the cycle 
of linear economy to 
a circular economy 
in the ownership of 
clothes is Loop’s aim. 
Through the workshop 
providing a space to 
alter and re-invent ex-
isting clothes. The re-
tail space is a hub for 
clothes rental com-
panies and clothes 
re-sale companies to 
locate in. 

Exposing and 
educating consum-
ers of their impact on 
the environment when 
over-consuming is the 
way Loop aims to 
trigger change in 
peoples mindset and 
consumption habits. 
Additionally making 
other options for 
fashion consumption 
more accessible, 
helping to close the 
textile waste loop and 
create a more circular 
fashion industry. 



CONSUMPTION

Consumption of resources in the 
Production of clothing is one of the ma-

jor problems of the fashion
Industry. The excessive resources it 

takes to produce and the shortened life 
cycle of clothes is unsustainable for the 
environment. With clothing manufactur-
er and sales in the UK being the fourth 
largest pressure on our natural resourc-
es. The average person buys 60% more 

clothing than 15 years ago but only 
keep them for half as long. 

The fashion industry is the second larg-
est contributer to carbon 

Emissions.

Buying 1 cotton t-shirt produces the 
equal amount of emission as driving 

35 miles in a car.

Initial sketches from photos of textile waste. 

These gaols have inspired the brief for Loop and influ-
enced its mission. Referring to them to combine a space 
that promotes and works in changing peoples future 
behaviours. 

How is the future of 
Retail Changing? 

The future of retail is changing from 
high street shops and constant 
purchasing. To re -wearing and 
re - using clothes, as well as 
renting clothes with the rise of rental 
companies. 

Visual of view from cafe into the internal void of the exhibition. Spiral staircase designed to create slow decent for reflection on exhibition



Not - converted
Tia regularly shops at fast 
fashion retailers such as 
Pretty Little Thing or Boo-
hoo. Wearing items once or 
twice before making anoth-
er purchase from these 
websites, she wants to 
keep up with the constantly 
changing trends. She is
 realising that this is
something that is 
unattainable financially and 
sustainably. She wants to 
educate herself to know the 
impacts of her consuming 
habits and is looking for 
alternatives to buying into 
fast fashion. 
 

Converted

Emily is an employee at a fashion rent-
al company, she works in 
Marketing. Emily needs to get the 
business to reach its target audience 
and try and gain new
Customers, Looking for a space to 
house their business, with the same 
vision that embodies their vision of 
limiting textile waste is really important 
for the brand. 

Converted
Archie is lives in Ancoats, 
he is passionate about 
protecting the environment 
and try to be active in it. 
Through time items of his 
clothing  have been worn 
through, damaged or he is 
bored of the style. Renting 
a flat and the expense of 
machinery, means Archie 
is unable to repair or alter 
his clothes. Throwing 
away or consuming more 
clothes is not what he 
wants to do, He is able to 
go to Loop and use the fa-
cilities to repair and restyle 
his clothes while being 
showed how by a profes-
sional. He believes this is 
the way he can do his part 
to reducing textile waste.

Loop is about changing peoples behaviour and future 
consumption habits, done through changing retail design. These 
protagonists are what Loop is aimed at. 

TEXTILE 
WASTE

Textile waste is an environmental
Issue that is caused from 
Discarding  and excessive 
Consumption of clothes. 300,00 tonnes 
of textile waste ends up in black bin 
bags every year. It is something we 
all contribute to through our shopping 
habits. The impacts are often overlook 
as they are masked and off-shored to 
other locations. 
Textile waste contributes more to cli-
mate change than aviation and ship-
ping combined. These other industries 
are exposed and shamed for being 
impactful. 

Loop wants to bring Textile waste to 
peoples attention.

 

“ All industries sins are kept behind 
closed doors, in countries far away 
from our own” ( Leach, 2021)

FAST 
FASHION

Fast Fashion is low priced but stylish 
clothing  that moves rapidly from design 
to production, taking advantage of current 
trends. Fast Fashion makes the next big 
thing accessible at an affordable price, 
therefore giving the consumer more buy-
ing power and satisfying Gen Zs constant 
need for Newness. Retailers that are lead-
ers in this industry are Pretty Little thing, 
Shein and Fashion Nova, these all score 
less than 10% on The Fashion 
Transparency Index.. Fast Fashion pro-
duces low quality clothing that has a short 
life span. The operating model of these 
companies are increasing the pace of 
design and production, with collections 
no longer being seasonal but weekly. This 
is leading to the masses over consuming 
clothes to try and keep up with this pace 
of styles changing.

Concept visual of effects from textile waste used to inspire 
installation in exhibition, to encourage people to change percep-
tion
on over consuming clothes. 



“Join the world’s largest 
shared wardrobe” 

The population of
America send 10.5
billion tonnes of 
clothing to landfill 
every year.

 

That is 30 times as
heavy as The Empire
State Building.

X 30

This pop up is supporting the aim of changing retail spaces with Loop by exposing the idea of this new concept 
of rental clothes, making it more common way of shopping. 



Now you know better, the worst you can do is nothing.
Section communication detail of exhibition 


