Users

Often view retail as a social @

activity and prefer in person

shopping over navigating Eiderly 65+

online platforms.  weeeeeeee e O T

80% of millennial prioritise
spending on experiences over
material goods, seeking a sense
of fulfilment and achievement. RSB

Adult will be the biggest user
of retail and entertainment
due to more financial freedom.
They enjoy a mixture of online
and in person, depending on
convenience.

Information gathered i .

from independent Children need entertainment

questionnaire. Pie to keep them interested

chart signifies the whilst out shopping. T

feedback percentage
of group.

9 Fargate
9 Fal‘ ate Sheffield City Centre,

Sheffield S12HD

@ The site © winter
© summer

9 Fargate, located in Sheffield
city centre, was constructed
in 1889 for AH. Holland, a
provisions merchant. In 1924,
the building underwent
refurbishment by architects
P.J. Westwood and Joseph
Emberton for the retailer
Austin Reed.

Inrecent years, the building
suffered damage from a fire
on an upper floor. The building
currently houses a phone shop
in a portion of the ground floor
leading to the other floors
being boarded up.
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The Golden age of Fargate  In 2021 Sheffield secured
was in the 1920's, it was a a £158 million bid to
thriving crowded street regenerate its city centre.
with cafés, housing and Fargate was identified
restaurants. With major as one of the area’s
transport links through the most crucial streets.
middle of the street for trams ~ The investment will
and buses. transform the street and
its surrounding buildings,
1n1970 the street was enhancing the urban
@ Thesite pedestrianised to increase on-  environment for everyone
@ Transport Hubs street activity. However, since  and will include a new
© walk Paths then many of the shops have  community hub and an
Ronds found it hard to stay open. increase of green space.
1. Tram Stop. This could also be linked to
Street Parking 2. Arudel Gate Bus Interchange the pandemic and online
@ Public Parking Lot 3. Sheffield Bus Interchange shopping. q
TRy 4. Sheffield Midland Station <8
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Refurbish @ Demolish @ Areas of Interest

Chapel Walk, a historic retail street off Sheffield's high street,
was once a vibrant hub of activity; however, over the past
decade Chapel Walk has suffered a steep decline. Poor
lighting and vacant shops make the street feel uninviting,
deterring foot traffic both day and night due to safety
concerns and a lack of appeal.

Chapel Walk was given over £1 million to improve the area
and new signs showing the retail street's slogan EAT, SHOP,
LIVE were produced, indicating that consumers can spend
a significant amount of time and money on the street, as

it caters to different needs. Unfortunately, many of these
shops are in a poor condition or only appeal to certain
demographics.
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Black Swan Walk is located on the right-hand side of
9 Fargate. In 1887 there was a public house that was
demolished to make way for the widening of Fargate for
transport. Since then, the street has become a storage
area for bins from the shops around. | have highlighted
areas of interest perfect for redevelopment to enhance the

experience.
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Side Elevations

The original building is
constructed with sandstone

brick with detailed accents

decorating the facade. The

However on the Black Swan | e
Walk elevation it houses k
the facilities of the building

such as fans, drainage pipes

LK /)
building’s elevation on Chapel and vents. Black Swan Walk o'? /’??i‘, Yan iy,
Walk follows this theme and as has unfortunately become dz? ; 2l
you use the pedestrian walkway a bin storage road for the
into the retail street you are neighbouring shops, unsightly
enticed by its big windows with  and unpleasant for people to 4
intricate frames. walk down. 7 .
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Chapel Walk Elevation
Not to scale

Black Swan Walk Elevation
Not to scale

During my extrapolation of

the existing building, | became
interested in the entrances of

the neighbouring streets. They
are both unwelcoming with a

lack of good signage, light and
not particularly clean. This led

me to research what are inviting
entrances. | identified that using
light and wide openings are found
to be more interesting and are
best to entice people in as it allows
for curiosity of what is there.

04

An unplanned route or path

Inspired by the natural paths people

create as they move through spaces, these
organically worn paths informed a new
circulation strategy. Reimagining this
concept into the redesign of 9 Fargate to
guide users intuitively from the building’s
entrance toward Chapel Walk. The opening
creates a new pathway on the ground

floor, while the void on the other floors
creates an experience for users to have new
perspectives around the building, as well as
letting light flow around the space.

A new structure would be built at the
current entrance of Chapel Walk to create
this path. The structure houses essential
services such as the staircase and lift.
While this modern addition enhances
functionality and flow, importantly, the
existing facade is preserved to retain the
building's historic character.

_ T |__ @ Rretained Facade

| explored various entrance
configurations and internal
pathways, experimenting
with form, light and
shadow to create dynamic
spatial experiences. The
goal was to spark curiosity
and encourage exploration
through carefully crafted
visual and spatial cues.

Connecting Fargate to
Chapel Walk

Open a circulation

path

v g

Connect the two
buildings through
bridges
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Design Strate . Proposal

[ 1
Second Floor

10. Home Retail

Third Floor M. Seating
12. Lift Shaft

13. Plant Retail

Third Floor

EAT 12. e 14.  Greenhouse
® stop [ See Detail page 39 for
ceiling installation
@ uve .
N . Circulation @
@ 1:200 at A3 Toilet 1100 at A3
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Proposal

Ground Floor

T

)

Cut Flower Stand
Artisan Retail
Shop Storage
Stairs to Basement
Lift Shaft
First Floor Coffee Counter
Seating
S. Toilet (Disabled Access)
Water Station
See Detail page 39 for
N ceiling installation
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Creating an experience
l..l; while increasing light
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Circulation Tower | | Ceiling Installation

Measurements in mm | Measurements in mm
The connection between 9 Fargate and the A. Limestone Brick D Tangent has high ceilings
Circulation Tower in isometric and plan B. Frosted Glass but limited natural light due L = I —
C. Steel Panel to neighbouring buildings 2
D. Downpipe blocking the sun. Introducing
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Sunken Area
Playground

Picnic Area

High Garden
Shaded Seating
Tiered Seating
Water Play Area
Street Food Market
Outdoor Seating
Summer Bar

Bin Storage

Public Toilets

Staff Storage

Lift and Stairs
Inside Seating
Community Garden
Bike Rack

Disabled Parking

Norfolk Street Entrance

5500

TARGENT

Taking a Tangent

For this project | set out to explore the role
of urban repair by reimagining and restoring
underused buildings and spaces to increase
community engagement and vitality. My
focus begins with the Tangent retail store,
using it as a catalyst for wider regeneration
efforts across Chapel Walk, Black Swan Walk,
and Fargate.

Through strategic redevelopment, the
project aims to foster commmunity growth,
support local businesses and ultimately
enhance the overall quality of life for
residents and visitors. A key component

of this strategy involves restoring the

high street by integrating green spaces

and social infrastructure that caters to

all demographics. By designing inclusive
environments, featuring children’s play areas,
a variety of seating and resting spaces and
accessible facilities such as disabled parking,
the project encourages greater interaction,
longer visits and a stronger sense of place.

These improvements make the area more
welcoming and usable but also drive
sustainable economic growth by attracting

a diverse range of users and fostering local
spending. This approach embraces the
principle that thoughtful public space design
can transform the high street into a vibrant,
multi-functional destination that supports
both social wellbeing and economic
resilience.




