WHAT IS SIRLUTE?

Sirlute is a London creative charity offering free mentoring, learning, and
skills training to 5-25-year-olds from under-resourced communities.

By opening pathways into creative fields such as music, game

design, multimedia, and fashion, the organisation expands access to
opportunities that foster personal growth and creative progression.

WHAT'’S THE MISSION?

Sirlute's mission centres on reducing youth crime through expanded
access to the creative industries, supporting the development of local
talent. With a clear vision to empower emerging youth culture, the
organisation prioritises inclusivity, cultivating a supportive and non-
judgmental environment in which young people can thrive irrespective of

their circumstances.
THE NEED

Continued cuts to youth services have restricted access to
developmental resources, contributing to the marginalisation of young
people. Despite this, these communities remain important cultural
incubators, producing influential artists and creative professionals.
Sirlute addresses this gap by delivering structured learning, mentorship,
and support, enabling young people to develop confidence and unlock
pathways to creative and professional advancement.

EXPANSION VISION

Introducing an additional centrally located hub expands access to free
creative learning, mentoring, and training for local young people from
lower-income households. The proposal evolves beyond its educational
role by creating a shared environment that brings together diverse social
groups, including a coffee shop and bar strategically designed to welcome
a broad demographic and strengthen the spatial experience. These
facilities will fund the free tutorials.

CORPORATE EXHIBITION

Map showing the proximity of the additional Shoreditch
location to the existing Sirlute hub

“It's sad when you see
young people that don’t have
dreams because they don’t
believe that they can amount
to anything because of the
area that they come from.”
JR Josephs, Sirlute Chief
Executive
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The local population is predominantly aged 16-34, with a mix
of social and privately rented housing. Located between the
contrasting boroughs of the City of London, Tower Hamlets,
and Hackney, the site is shaped by diverse social and
economic influences. The challenge is to create a design that
responds to these varied demographics, ensuring users feel
valued, represented, and supported within the space.
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“85% of young people in England
between the ages of 7-17 said that
music made them feel happy.”

Youth Music's Sound of the Next Generation report (2019)

Strategically positioning the recording studio as a suspended volume from
the second floor establishes it as the primary focal point, creating a sense of
significance and presence within the space. This feature operates not only as a
physical centrepiece but also as a symbolic one, representing the prioritisation
of young people aged 11-25 within the design.

The concept draws from the sound-testing enclosure developed during the
schematicphase, translatingitintoafunctionalarchitecturalelement—adedicated
space for music creation and experimentation. As a prominent 'big object, the
recording studio highlights the core social enterprise initiative, emphasising the
value placed on providing free access and tuition, and reinforcing the project’s
commitment to supporting youth creativity and development.
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The recording studio conceptually symbolising
the sound testing box, a designated space to create music
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Cut into the same size used cabinet
doors and screw panels together

Sketch iterations for sound
testing box

Add correx seal to box

Cut four material panels
into identical sizes

Add material panels and
microphone in place

Cut circular hole in lid and
screw speaker into place

Intrigued by the acoustic strategies used to secure sound clarity
and reduce noise in designated spaces, particularly recording
studios, | aimed to recreate similar conditions in order to test the

These findings help inform H
material specifications and E_":
demonstrate the impact different
materials can have within various
spatial environments

VIDEO OF MY FINDINGS
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effects myself. | investigated how different types of sound, specifically a sharp impulse sound and white noise,
interacted with various materials and how these interactions were represented in the resulting waveforms.
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'DESIGN INSPIRATION

provides high-level sound
isolation, preventing sound
from escaping the studio and

imprgving .noise reduction, Tailored material specifications create a comfortable and
This is achieved through inviting hospitality environment that balances intimacy with

a “room within a room” openness. Through the use of acoustically enhanced

construction technique as lighting, warm material finishes, and contrasting

shown in the drawing. bold accents of orange, the space feels carefully
considered, making users feel valued and welcomed.
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social interaction among diverse user Y
groups. Through the integration of
open-plan spatial planning, strategically
configured communal and interactive

seating, and acoustically considered
BAR BOOTH SEATING COFFEE SHOP Zoning, the space promotes engagement
while maintaining comfortand functionality.
The overall approach seeks to balance
Acoustic ceiling panels with integrated lighting provide sound absorption within the bar booth areas, creating a private and A continuous seating unit surrounds and integrates with the table, encouraging users to interact and share the space, fostering connectivity and separation, encouraging a
acoustically controlled environment. This enhances comfort while reinforcing an intimate social setting. Bronze drinks tables provide  a cohesive and unified environment. Stools are positioned at the ends of booths to encourage interaction as users face one i y ! % H
a functional surface while complementing the warm material palette of the space. Over time, natural staining and patination enhance  another. This strategic design aims to break down social barriers between different demographics. Acoustic panels are placed welcomi ng atm osphere that su pports both -

the material's character, contributing to a textured and authentic aesthetic. LED lighting continues along the base of the balustrades between the coffee shop and vinyl record store to create distinct functional zones while maintaining visual and spatial continuity. social exchanae and individual experience
and staircases to the second floor, providing functional illumination and intuitive wayfinding throughout the space. Their sound absorbing properties contribute to noise reduction, particularly in areas designated for conversation. g Y ' FIRST FLOOR PLAN



CONCEPTUAL AIM

An eye-catching vibrant orange volume hangs centre

stage within the interior, conceptually representing
the sound box while placing the social enterprise

initiative at the forefront of the design. The suspended

form draws users into the environment, creating

an immersive and experiential atmosphere that
transports visitors into the exciting ambience of the
space. Acting as both

a visual focal point Section BB
and social catalyst,
the installation
encourages gathering,
conversation, and
shared experiences,
reinforcing the
project’s community-
driven ethos.

INTERACTIVE
MUSIC

Key areas offer immersive
music listening experiences,

including zones where

headphones are suspended

from above, allowing

customers to stand, listen,

and dance. With three

headphones positioned in a
row, users are encouraged
to engage with music in
close proximity to others.
This creates an experiential
environment that fosters
inclusivity, encouraging

interaction between

different demographics and
promoting a shared musical

IMMERSIVE
MUSIC

Individual cocooned

seating provides an
immersive listening
experience, with
speakers positioned
on either side of the
user’s head. While
offering a sense of
personal immersion,
the seating is arranged
in close proximity

to others, creating a
shared experience.
This helps break down

expected social barriers,
encouraging inclusivity
and connection between

TURNTABLE
COVE

Two booths offer

integrated vinyl record
turntables, allowing
customers to play a
record of their choice
and listen using
provided headphones.
These compact booths
encourage users to

share the space, creating
opportunities for shared

listening experiences.
This not only promotes
interaction but also
provides less affluent

individuals with access to
music in an inclusive and

SOCIAL
BOOTHS

Booths with curved

seating are directed
towards high

tables positioned

at the end of

each structure,
encouraging
moments of
interaction

between different
demographics who
may not typically
engage. This not
only cultivates a
sense of inclusion
but also makes
users feel welcomed

SOCIAL
SEATING

Circular seating

creates a more
communal rather
than private
experience. The
layout allows users
to sit on both sides
of the table, while
additional groups
can occupy adjoining
sections. This

design encourages
interaction through
close proximity and
shared use of the
space, nurturing a
collective experience

v

within the space.

experience. users. accessible way. among customers.
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immediate view upon :
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Vinyl record display
shelving enables users
to easily browse and
engage with products
ready to purchase




LIBRAR

An interactive and inclusive vinyl
swap library is positioned on the
piazza outside the main threshold.
Designed to appeal to less affluent
individuals, it offers a welcoming
space to sit beneath the canopy.
Used vinyl records are displayed
within curved compartments,
allowing users to easily browse

and swap records. This not only
encourages those who may not own
vinyl to engage with the medium, but
also promotes inclusivity, ensuring all

users feel welcomed and involved.

ROOF

CANOPY

A large canopy
positioned within

the piazza provides
shelter for the vinyl
swap library, protecting
the products while

also offering cover

for users. The arched
form incorporates
cut-out walkways,
allowing access from
all sides. Its vibrant
orange fibreglass

finish creates a visually
striking feature that
attracts passers-by and
encourages exploration.

Retractable Roof

OUTDOOR
SEATING
Flexible seating

and tables,
constructed from
durable fibreglass,
provide adaptable
arrangements that
encourage user
interaction. These
movable elements
invite engagement
with the space and
promote inclusivity
across different
demographics.
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« Vinyl Swap Library

« Outdoor seating
Large Canopy
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VINYL SWAP
LIBRARY
Curved vinyl

display units
maximise browsing
space and facilitate
the exchange of
records. The timber
construction aligns
with the overall
material palette,
while separate lids
provide security
during non-
operational hours.

BRANDING

The consistent use
of vibrant orange
establishes a strong
visual identity
throughout the
design. Branded
plinths, featuring the
company name and
logo are positioned
at key points around
the site, reinforcing
brand presence and
ensuring a cohesive
design language.

ISOMETRIC
DRAWING OF
FINAL DESIGN

OUTDOOR FOCAL FEATURE

A large abstract canopy extends from the main entrance across the piazza,
finished in the primary branding colour to attract passers-by and draw them
into the space. Coordinated orange and black outdoor furniture reinforces
the visual identity, creating a welcoming and vibrant environment that
encourages engagement. Branded orange pillars positioned around the site
display the company name and logo, strengthening identity and visibility.
Their illuminated finish enhances wayfinding while contributing to the
contemporary aesthetic of the project and subtly guiding users towards the
main entrance from multiple access points.

Vibrant Orange *
Canopy
llluminated )
Logo

Outdoor orange
tables

SOCIAL INCLUSIVITY






